Spring Color Forecasts 


Better Business Ahead 7 


Featherweight) Footwear 


(Stvlese ope) 


Controls No Immediate 


i 
Threat 


Worker Earnings Hit 
New High 


COUNT THE TOES—Six toes to 
the foot. It's a hereditary condi- 
tion, and these three Atlanta 
youngsters belong to the same 
family. This condition, a bane to 
the shoe fitter, is neither common 
nor rare. (See story inside.) 








, 


Clualty thot sneak tor léself 


-.-that’s why Gallun’s Mandarin 
Calf helps sell your shoes 


I I doesn’t take an ex pr rt to appre: iate the unusual quality 
and appeal of Mandarin Calf. For here is one of those rare 
tannages SO SUP} le to the touch, so richly mellow to the 
eye, so flawless in finish that even the discriminating rece 

nize it as unusual, Your particular customers, of course, will 
know at a glance that shoes fashioned of Mandarin wear 
longer, look better, feel better. That's why it pays you to check 
the Gallun numbers in your orders to leading manufacturers. 


A. F. Gallun & Sons C or poration, Tanners, Milwaukee, Wis. 


Mdndauiy 


chrome-tanned 


OTHER FAMOUS GALLUN TANNAGES 


NORMANDIE CALF © boarded, glazed 


NORWEGIAN CALF © boarded grain 
{ 
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For shoes that stay comfortable 


use the filler that stays flat 


Bottoms can't creep, bunch up, or cause discom- 
fort when you use Armstrong's Cold Bottom Killer. No 
matter how long the shoe is worn, this filler always 
remains flat and flexible. It spreads quickly 

and evenly, sets up smoothly —and stays that 

way because it’s non-thermoplastic 

Cold Filler is easy to use, too right out of the can. 
And it won't harm crepe soles or bleed through 

to discolor light uppers. Let us send you «a trial 
supply now. Call your Armstrong representative 
or write Armstrong Cork Company, Industrial 
Div., 6107 Drury Ave., Lancaster, Pennsylvania, 
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LIS ten 1W Tite! 


Budding bunion crop. The British shoe 


ndustry nas completed 4 toot exan 
inatior 


lt found only 


survey among schoo children. 
three percent wit? 
neaitr y feet. The report aid that 
the main cause of ‘'this shock ngly iow 
standard was badly fitting shoes. 
Junions had developed on 88 per 
cent of tne 
6/ percent of the same aged boys. 


The report said that where new shoe 


14 year old girls, and on 


were worn, 50 percent were too shor! 


and 30 percent too tight. 


Highstrung cows. Rather than being 
4 plac d animal 45S 


popularly sup 
modern j 


4 high 


trung milk produc ng machine. So 


posed tne Cow is 


American 
Medical Association § in 
Bossy need 


report the Veterinary 
Chic 4g 
4void 


spec al care to 


develo ing ketosis, a ''stress'' disease 
caused by an upset of her metabo 


l | 
DAlance 


Sheepish sheepskins. The 39 gradu 
Mich., hig! 
schoo! grinned when they received 


their 


ates of the Napoleon 
sheepskin diplomas. The printer 
had inadvertently inscribed the nam 
ot teachers instead of the graduat 


on the sneey yé kins. 


Polish shoe problems. Today in Poland 


a citizen with small or large feet finds 


t impossibie to Duy snoes, 
zes, tor example 


7 to 10. A 


mar 


with a smaller fo 


Men 


rar ge trom about 


ot 


; . 
must eitner get into @ Tiat-neel wom 


ans snoe or 
arge foote 7 maieé puts up 
ng corns as @ result of forcing 
foot into 4 snoe Too small. 
Inside selling. An English 
turer of womer 
which 


elling use of tne Tissue In 


snoes are wrapped in the box, 


f 
manut 


ge DOy $s shoe: the 


with acr 


nh 


VC 


snoes makes goor 


r 


As 


shoes are removed trom the box 


ds to show drawing 


manutacturer s 
along with a 
means of order 


number 


Movie with a sole. The Leather 
itute of the United K ngdom 
just released a 22 minute col 


Leather The 


Cc. 
018 


ing the shoes via sto 


complete line 


t ot colors and the best 


| 


v 


In 


or film: 


Of Comfort. 


It was produced for the Leather Pub 


lic ty Council, ar 
leather industry. 
le leather and will be d 


for public consumption. 


arm of the British 
The film deals witt 
stributed 


Sales in hiding. Since 19 39, the adult 


| 
male population nas 


jumped 10 per 


ent, spending power up 250 percent. 


men's suit sales have fallen 


22 


apita consump 


tion of men’s shoes has fallen from 


2.13 pairs in 1939 to 1.75 today. 
Waterproof leather. A way has been 


una to waterproot leather with 


xane, a chemical famous for it 
Moreover, it 
s pores. The 
patent went to Toivo A. Kauppi of 
Midland, Mich., who has assigned it 


to Dow Corning Corp. 


water-repelient nature. 


aoesn?t ¢ og the leather 


Not to 
ea ieatne 
watery rooting methods, Goodye 
Tire & Rubber Co. has come 
rubber 


The proces ntre 


And waterproof rubber. 


outdone by newly-introduc 


a new waterprootir 
preatnes. 
ast week by Aldan Rubber 
Philadelphia, G oayear ice 
mits passage of air but 

when applied to fabri 


laims it give > wearer abc 


ame amount comfort as a ¢ 
plenty. The 

) 
f4 


rt wr) r 
prooting was developed a 
call by the Air 


TO waterproc f ye 


erar 
Force which wanted 
{ »f agarment + 
provide protection from chill in the 
they were not 


Aldairized 


expected to 


event down over 
at are 
market this 


tall and other garments will 


water. rain 


reacn the 
+} 


have 


é 


sn tly after. 


proce 
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EDITORIAL 


Room For A New Basic 
Type: After-School Shoes 


After-School Activities Call For New Functional And Design 


Ideas In Footwear 


HE school-opening season will 
| y 


soon be with us and newspapers 
everywhere will carry ads on back: 
to-school shoes. Shoe business will 
hum happily for two or three weeks 
as the nation’s 41 million school kids 
are fitted to new school footwear. 
The back-to-school rush of shoe busi- 
ness over, manufacturers and re 
tailers will tote up the score of sales 
and feel pretty good though never 
realizing that they could have in- 
creased those juvenile shoe sales by 
at least 50 percent. 

There has been so much emphasis 
placed on “school shoes” that shoe 
business and parents alike have lost 
sight of the fact that kids also wear 
after school. And also, that the func- 
tional and design requirements of an 
after-school shoe are quite distinct 
from those of a school shoe. 


So that’s our point. There's a 
big, undeveloped market for after- 
school footwear juvenile footwear 
developed as a specialized category 
for a special purpose, and vigorously 
promoted as such. 

Let’s look at some facts. The 
school child spends approximately 30- 
35 hours a week in school shoes. He 
spends 55-60 hours a week in “after- 
school” footwear, or nearly double 
the time spent in school shoes. 

Thus it’s obvious that from a 
time and “occupational” standpoint. 
there’s a tangible and realistic mar- 
ket for after-school footwear. 

Now, when school opens in early 
September, millions of kids will have 
no adequate shoes to wear after 
school. Most have been in sneakers 
all summer. The shoes they discarded 
at school-closing time in June are 
outworn or outgrown, usually can't 
be used again. Thus this market is 
ripe for the purchase of a second pai 
of shoes (the after-school type) at 
the same time a new pair is purchased 
for back-to-school wear. 


However, many kids continue 
to wear their summer sneakers for 


after-school wear through September 
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And Open A Big, New Market Potential 


and October. Shoe business should 
ask itself: W hy does sneaker business 
rather than shoe business dominate 
this after-school-wear market? The 
answer, we think, is fairly obvious. 
Shoe business has never gone after 
this market in terms of creating a 
product designed specifically for it, 
and aggressively merchandised. 
Sneakers are worn at this time be- 
cause shoes haven't been sold to them 
or to their parents. 

However, perhaps the most signifi 
cant aspect of this market and_ its 
opportunities lies in the fact that 
shoes for after-school wear must meet 
an entirely different group of fun 
tional and design needs. The activi- 
ties of kids are different after school 
than during school. The greater part 
of the five or six hours spent daily 
in school is an inactive period a 
fact generally not appreciated. It’s 
somewhat ironical that most school 
shoes are merchandised with a theme 
of “sturdy, rugged qualities” for 
school wear while the feet of children 
are relatively inactive. However. even 
that fact may be somewhat unimpor- 
tant. What is important is the recog 
nition that the after-school activities 
of kids are far more vigorous than 
those of during school. Thus there 
are two different sets of functional 
requirements for shoes, 

Thus the market for after- 
school shoes is open to footwear 
that is lightweight. colorful, highly 
flexible, with reasonable wear quali- 
ties, and moderately priced. The real 
after-school wear 
during the October 
November period is the sneaker. The 
more rugged shoes tend to take over 
thereafter. 

However, an extremely active foot 


competition for 
September 


such as that of a child during play 
(after school) requires the qualities 
stated above in the best interests of 
foot health and foot development. 
As to wear, it seems to us a grave 
mistake to drive home the theme of 
“long. rugged wear.” It will be noted 
that the makers of juvenile rubbe: 
footwear 


canvas (sneakers } neve! 
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particularly stress this point. The 
upper wears out before the sole, 
usually. The kids and parents alike 
don’t seem to mind this fact. What's 
more important is that the kids like 
sneakers, and the wear qualities are 
a secondary feature beyond the fact 
that the sneaker gives “reasonable” 
wear. The same fact applies, ot 
should apply, to this category of 
shoes. 

The moderate price ts also very 
important. First, because such shoes 
would be competing with the sneaker 
And secondly, because the purchase 
of the “extra” pair may be a challeng 
to the consumer purse, espe ially ata 
time when purchase of school shoes 
is being made. 


To us it seems vital that this 


extra category of juvenile footwear 
\ kid 


wears sneakers after school up until 


he opened and promoted 


or through November (last year, duc 
to the mild weather, they wore them 
well into December). With the wet, 
cold weather of winter the kids wear 
rubbers or galoshes over their shoes, 
thus cutting down on shoe wear con 
siderably and thereby largely extend 
ng the life of the shoe so that addi 
tional purchases are delayed. 

This has been a perennial problem 
with boys particularly, as can be 
noted in the figures on per capita 
consumption (around 1.3) pairs: to 
day). This obstacle was overcome 
in girls’ footwear with the promotion 
of fashion, which helped to increase 
per capita consumption here to a 
phenome nal 1. » pales, 

Fashion has always been one tin 
portant factor to increase per capita 
consumption of footwear. However 
the creation of “special purpose 
items has been another factor, and 
one of growing importance in recent 
years, 

Some markets are conceived 
by natural means. Others are con 
ceived by artificial insemination, I 
makes neo difference because the end 
result is the same a market is 
born. While after-school footwear is 
a “natural” market, it has to be in 
seminated with ideas stemming from 
within the industry and implanted 
in the public mind. It can well result 
in the birth of a healthy new market 
which could result in sales of mil 
lions of additional pairs annually 

If the 
created the 


category with mass public acceptance 


industry has successfully 


school shoe is a special 


there’s no reason why it can't do the 


same with after-school shoes 


Reprints of the editorials: 





ews X-Ray 





Don't worry prematurely about price and wage controls — 


they're mostly talk. . . . Military getting out of competition 


with private industry. . . . Mexican shoes in stew. 


| Rae ah? 

Falk of price, wage and rationing con- 

trols, worrying to tanners and shoe manufacturers, will 

hit front pages from time to time. This is outcrop of 

recent meetings between Office of Defense Mobilization 

officials and industry leaders. Don't go off the deep end 

yet. Remember, any and all controls are for use only 
in the event of a hot war 


Here is the way things stack up now. First group 
to meet with ODM was made up of leading retailers and 
chain store officials, Next group will be wholesalers 
After that, manufacturers, including leather and shoe manu 
facturers. By then, controls blueprint expected to be com- 


plete or, at least, well outlined 


Right now, ODM is drafting and redrafting proposals 
for quick freeze action on prices, wages and rationing of 
materials. Idea is that proposals will be ready to go 
before Congress on a moment's notice in case of emergency) 
ODM won't say flatly that war only constitutes the emer 
gency bue that’s the idea 


Businessmen wondering about controls should 
hear these two things in mind: First, there is no 
authority for any controls at all at this moment, All 
that ODM can do is set on paper a series of proposed 
regulations. If war comes, ODM will immediately send 
these to the White House, thence to Congress. Con 
gress would have to act on them before they went into 


etlect 


Second point is this: Any controls trotted out on short 
emergency notice and enacted into quickie laws would 
merely be laws without provision for enforcement. In 
effect, they would do little more than they did at the 
start of the Korean war, for example, when Government 
asked businessmen to hold the price line voluntarily. Some 
did, many did not, and there was little the Government 


could do about it 


~ 

Industry pressure forcing military services 
to expand its efforts to take the Government out of com 
petition with private business. Witness latest report by 
Assistant Secretary of Defense Thomas P. Pike to effect 
that military departments have been instructed to begin 
at once thorough review of 18 additional kinds of military 
operated commercial and industrial-type facilities 


Review is second step in coordinated program 
designed to analyze and reduce those military activities 
duplicating private enterprise in production of goods and 
services. First studies, now underway, involve 13 kinds of 
Operations 


Among latest group are cobbler shops and caustic 
soda manufacturing. Former described as facility 
Operated with appropriated funds performing general 
footwear repairing services for organizational and individ 
ual footwear. Second is processing of ingredients to pro 
duce CAUSTIC soda 


ot I P , . , 

mmigrants now coming into Canada 
(intake for 1954 is expected to reach 155,000) are being 
‘warned” away from certain occupations. Idea is to avoid 
aggravating unemployment situations in these jobs, partic- 
ularly for next winter. New arrivals are given list of jobs 
called “Occupation Selections List” as they pass through 
Immigrations. 


Among skilled jobs just recently deleted from 
Occupation List are the following: shoe designers 
and pattern makers, shoe makers, leather cutters and lasters, 
all other shoe makers and shoe repairers. Evidently, 
Canada’s leather and shoe manufacturing industry is also 
having its troubles keeping busy 


4 Mexico's shoe manufacturing industry 
hetwixt and between. Ministry of Economy wants 
domestic industry to produce 10 million pairs of low- 
priced shoes per year for low income groups. Each branch 
of industry wants some Government protection in carry 


Ing out its part 


Hide and skin men claim local supplies are ampk 
for all requirements, demand higher tariffs. Tanners say 
local rawstock supplies insufficient, ask import restrictions 
be eased on hides and skins, tightened on tanned leather 
Shoe manufacturers want higher tariffs on footwear im 
ports, liberalized imports of leather, particularly better 


grades. If the three divisions of the industry ever get 
together, it will be something of a national victory 
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Stylizing with Calco’ Dyes... 


for Color Fullness and Clarity 
CALCOZINE* NAVY BLUE MB 


Put that hard-to-get color fullness and clarity 
into your leathers ... with Calcozine Navy 
Blue MB. Try it for shading or topping! 





Long a favorite shading dye for garment, 
pocketbook, suede and side leathers, Calcozine 
Navy Blue MB can be applied either 

in the drum or by brush. 


? 
AMERICAN Cyanamid COMPANY 


Consult your Cyanamid Dyestuff representative 
DYESTUFF DEPARTMENT 


a ; ; ; . 
iO! full information on this and BOUND BROOK, NEW JERSEY 
NEW YORK + CHICAGO « BOSTON + PHILADELPHIA CHARALOTTE PROVIDENCE 


other dyes in our extensive Calco line. LOS ANGELES + PORTLAND, OREGON 
*Trade-mark 
NORTH AMERICAN CYANAMID LIMITED 


DYESTUFF DEPARTMENT 
MONTREAL AND TORONTO 
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BUCKO CALF 
 Velvetta Suede Calf 


fine 
calf leathers 


*Reg. U. S. Patent Office, 
No. 295,780 








HUNT-RANKIN Leather Company 








106 Beach Street, Boston 
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POTENTIAL FOR THE FUTURE 


U. S. Exports OF Women’s Shoes 
On Upgrade Despite Foreign “Bars 


Lack Of Dollars, Import Regulations Keep 
Overseas Market From Becoming Important 


The United States continues to 
maintain a favorable export balance 
in women's shoes. Since 1949, the 
trend in exports has been up and 
imports down. Average price of im- 
ports has risen from 96 cents per 
pair in 1939 to $5.25 per pair in 
1953. In recent years, average ex- 
port price of a pair of American- 
made women's shoes has not ex- 


ceeded $3.35 per pair. 


Despite this trend, various factors 
beyond our control have combined to 
hinder the export potential of U. S.- 
made women’s footwear since the 
close of World War Il. Among the 
most important, says Julius G. Schnit. 
zer, director of the Commerce De- 
partment’s Leather, Shoes and Allied 
Products Division, is the lack of dol- 
lars and other hard currencies cou- 
pled with the Sterling agreement. 

These factors have caused many 
European countries to limit impor- 
tations of such so-called “luxuries” 
as shoes from the UL. S. and othe 
hard currency areas. 


Another important develop- 
ment has been the rehabilitation of 
the shoe industries in many foreign 
countries, primarily with European 
Recovery Administration finances and 
technical aid. These have combined 
to bring local supplies to a level gen- 
erally higher than local needs. 

In other 
shown a constant interest in fostering 
domestic production of various prod- 


areas, countries have 


ucts, including shoes. In order to at- 
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tain such goals, high productive im- 
port duties have been leveled against 
imports and these have been suflicient 
to hold the trade down. 

However, there has been a sharp 
increase in the average price of these 
imports, from 96 cents a pair to 
$5.25 in the same period. The aver- 
age price of exports of American 
women’s shoes has never gone ovet 
$3.35 a pair in same period. 

Several factors have hindered the 
export potentials of American wom 
since the 


en's footwear close of 


World War II. 
portant of these has been the lack of 


Among the more im- 


dollars and other hard currencies 
together with the Sterling agreement. 
said Schnitzer. 

Nearby rather than distant coun- 
tries have afforded the largest mar 
kets for women’s shoe exports from 
the U.S. North American countries 
purchased more than 88 percent of 
total shipments during 1953 and this 
high volume continued during the 
early months of the present year. 

Canada, Cuba, The Netherlands. 
Antilles, and the Panama Canal Zone. 
in order named, were the principal 
foreign markets in 1953. Last year 
there were eight North American mar 
10.000 
pairs each of these shoes from U. S.. 


kets purchasing more than 


and none elsewhere in the world. 


Export sales of these shoes still 
do not comprise any important share 
of total LU. S. production. To illus- 
trate, Schnitzer says, total domestic 
production of women’s shoes in 1953 
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222 OOO 000 
Exports were less than 3,000 


Was slightly more than 
pairs. 
QOO pairs, or slightly more than one 
tenth of one percent, 

Many foreign countries find it dif 
ficult to compete on the American 
market because the size selection here 
is much greater than that which they 
produce for the home trade 

In fact, this situation has necessi 
tated the pure hase of shoe lasts from 
this country in order to make avail 
able greater size arrangements, ac 
cording to the requirements of thi 
market. 

Only comparatively few countries 
share in the greatest proportion of 
this trade and the more nportant are 
Canada, United Kingdom, Switzer 
land and Italy. 


Withdraw Wage Opener 

Brockton’s independent Brother 
hood of Shoe and Allied Craftsmen 
this week notified shoe manufacturers 
it has withdrawn a request for a wage 
re-opening. The request was sub 
mitted to the Associated Shoe Indus 
tries on May 26 when BSAC presi 
dent John Jankowski asked that a 
negotiating date be set 

Withdrawal action resulted after 
a vote by the union’s general price 
committee, according to vice presi 
dent W. Vineent Lyneh. 

7 he union was denied a wipe in 
crease last Jan. by arbitrator Dr 
Charles Myers after it had invoked 
1 wage re-opene! clause Present 
contract with manufacturers expires 
on De . 41. 


Powers Joins Corcoran 


Vern Powers, well-known shoe ex 


ecutive and director of Feltman 


( rime Co.. wholly-owned subsidiary 
of International Shoe Co., has re 
signed to join Corcoran Shoe Co, of 


Mass., it is 


Corcoran officials were not available 


Stoughton, reported 


this week to confirm the report 





ENVIABLE_ RECORD 


Orthmann Marks 
25th Anniversary 


Some 25 years ago, on June 29, 


1929, a young leather chemist hope- 
fully launched a commercial labora 
tory in Milwaukee with the idea of 


serving the leather and other indus- 


tries. This year, August C. Orth- 
mann, internationally-famed author- 


ity on leather. and staff of The Orth- 
mann Laboratories took time out to 
look back upon a quarter century of 
distinguished service to the industry. 

Founder August Orthmann, who 
still arrives at his laboratory desk at 
9.15 every morning, began his pur- 
suit of chemistry at the age of i0, 
landed his first job as assistant 
chemist with the U.S. Glue Co. at 14. 
In 1906, he joined Pfister & Vogel 
Leather Co. in Milwaukee as assistant 
chemist, rubber boots 
among tannery workers, spent hours 


worked in 


in the laboratory and library. In 





THE RIVER PLATE 


CORPORATION 


Exclusive Agents: 


' 
}< 
’ 
) 


Raw Tanning Materials From All Parts of the World 


Subsidiary: THE TANNIN CORPORATION of MASS. Office & Plant: Peabody, Mass. 
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1922 he became the company’s chief 
chemist, held this position until 
founding his own firm. 

Orthmann also founded the Wis- 
consin Tanners Production Club 
forerunner of two similar Eastern 
clubs. 
vice president of the 
Leather Chemists 
chairmanned numerous ALCA com- 


He is a past president and 
American 
Association, has 


mittees and projects, written myriads 
of articles for the ALCA Journal and 
industry trade papers. His book on 
“Tanning Processes” published by 
The Rumpf Publishing Co. and his 
many contributions to the Encyclo- 
pedia Britannica and complete work 
on leather for the World Book En- 
cyclopedia have established him as 
one of the industry’s top chemists. 
Today, after 25 years as president 
of The Orthmann Laboratories. 
“Augie” Orthmann looks forward to 
many more years of leadership in 
improving and developing new for- 
mulae and processes. His clients can 
be found in every one of the 48 states 
and in many parts of the world, 


Champion May Sell Out 


Stockholders of Champion Shoe 
Machinery Co., St. 
turer of shoe repairing machinery, 
will vote July 13 on a proposal to 
sell property and assets of the firm to 
Landis Machine Co., also of St. Louis. 

Landis has offered to pay in excess 
of $250,000, based on final inven- 
tory figures, according to a spokes- 


Louis manufac- 


man of the company. 

Edward M. Primeau, president of 
the Landis Co., said that Champion 
may possibly enter another manufac- 
turing field, if the purchase goes 
through. Champion stockholders will 
also vote on whether the company 
can change its line. 


More Shoe Fair Space 

Growing demand for more space 
at the National Shoe Fair, Oct. 24-28, 
has led Chicago hotels to allot ad- 
ditional space for shoe manufac- 
turers’ and wholesalers’ needs, ac- 
cording to George Gayou, manager 
of the Fair. 

Gayou said that the Palmer House 
is already booked to capacity and 
the Corrad Hilton, Congress and 
Morrison Hotels have opened more 
areas for exhibitors. Reservations 
for exhibit space and sleeping rooms 
indicate a record attendance of shoe 
retailers and buyers at this year’s 
Shoe Fair. 
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the WATT LF Te Oe 


gives the results you want! 
oN 


, own practical experience will 
confirm authoritative opinions on the 
advantages obtained by using wattle extract. 
Noted for rapid penetration, good color and 
fixation, wattle extract also has special colloidal 
properties which help to keep your liquors 
clear and impart desirable qualities © wainoei 
to the leather fibre. MOMBASA 
Test out any of these 
7 widely-used brands 
of wattle extract, made 
UNICORN 


from best quality bark. 


You'll be glad you did! 


@ PIETERMARITZBURG 


} 
DURBAN 


SOUTH AFRICAN WATTLE EXTRACT MFRS. ASSO. 
Pietermaritzburg, Natal, Union of South Africa WATTLE 


KENYA WATTLE MANUFACTURERS ASSOCIATION makes 


Nairobi, Kenya, East Africa good leather 
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SIX MONTHS BOOST 





International Sees 
Gradual Pickup Ahead 


Earnings of $5,050,544 for the six 
months ended May 31 were reported 
this week in an interim statement 
mailed to stockholders of Interna- 
tional Shoe Co., St. Louis. 

This is an increase of five percent 
over the $4,793,546 earned in the 
same period of 1953, 

Income before taxes amounted to 
$10,543,703 compared with $10,986,- 
458 a year ago. Net income was equal 
to $1.49 per share as compared with 
$1.41 last year. 

Consolidated net sales totaled 
$120,047,699, a decline of 3 percent 
from the $124,160,469 earned in the 
previous six months’ period. “The 
decline in sales reflects a cautious in- 
ventory policy at the retail level dur- 
ing the period,” Edgar E. Rand, 
President of International, com- 
mented in his letter to stockholders. 

Rand said that the period of inven- 
tory adjustment is leveling off and 
that the Company anticipates a grad- 
ual quickening of business during the 
remainder of the year, 

“Our selling prices,” he continued, 
“have remained unchanged since 
April, 1953, except for adjustments 
made for merchandising purposes. 
improvement in our margins 
from more favorable hide and leather 
markets was offset by increased costs 
of employe benefits made effective 
last fall.” 

International now employs 34,000 
people and operates 58 shoe factories 
and 29 supply plants located in Mis- 
souri, Illinois, Tennessee, Arkansas, 
Kentucky, Pennsylvania, West Vir- 
ginia, and New Hampshire, Its prod- 
ucts are sold through 18 sales divi- 


Some 


sions. 


New Scholarship 

A. < 
Peabody ’ 
will present a $500 scholarship to 


Lawrence Leather Co. of 


Mass., has 


announced it 


Institute of 
year 


Technological 


Mass., for the 


Lowell 
Lowell, 
1954-55, 
The award is being made as a 
result of the cooperation which has 
existed between the company and the 
school during the last several years. 
First preference in awarding the 
scholarship will be given to employes 
of the Next, dependent 


school 


company . 


12 


members of employes’ or pensioners’ 
families will be considered. If there 
are no candidates for the scholarship 
from these groups, third preference 
will be given to any person who lives 
in a community where an A. C. Law- 
rence tannery is located. 


Cohen Appointed 

Gilbert Cohen, executive of Busk- 
ens, Inc., Manchester, N. H., has been 
appointed to the Steering and Fin- 
ance Committee of the Independent 
Shoemen, according to announcement 
by the organization this week. 





The sight of six toes on a child’s 
foot is enough to give the shudders 
to any conscientious shoe man 
concerned with proper shoe fitting. 
Even the widest-toe shoe doesn’t 
solve the problem. 

Though extra toes on a foot 
(known as polydactylism) isn’t 
common, it’s not rare, either. Six 
toes on a foot is the type most 
seen in this condition, though there 
is one reported case of a single 
foot with 13 toes. (Note the photo 
of the X-ray shown here, with 
eight toes. A potential ninth toe 

the small projection between the 
second and third didn’t quite 
make it.) 


THAT COVER 








Polydactylism is an inherited 
condition that runs in families. 
A mother or father who had six 
or more toes on the foot will 
usually pass this physical trait onto 
the children, and it can run in the 
family for generations. 

The only way the heredity chain 
is finally broken is by generations 
successively marrying outside the 
family. For example, by contrast, 
there is the case of the inhabitants 
of the French village of Eycaux, 
who at the end of the last century 








PICTURE 

nearly all possessed supernumerary 
or extra toes and fingers. Their 
isolation, caused by surrounding 
mountains, favored intermarriages, 
which in turn tended to perpetuate 
the extra-toe condition. But as 
more modern transportation and 
communication came, it brought 
strangers into the village, and per- 
mitted natives to emigrate. More 
and more marriages with outsiders 
took place, and gradually the poly- 
dactylism disappeared among these 
pepole. 

Polydactylism dates back at 
least several thousand years, 
though its origin is lost in an- 
tiquity. Recorded history men- 
tions the condition found among 
Roman and Greek families, some 
of noble birth. 

Usually both feet are affected, 
or one foot and the opposite hand, 
each have six or more digits. In 
authentic medical records is one 
case of a foot with 11 toes, and 
still another with 13. In one in- 
stance a person was found with 
10 toes on one foot and 15 fingers 
on one hand. 

In a normal foot, each of the 
five toes is connected to a corre- 
sponding metatarsal bone behind it. 
In a polydactyl foot of, say, seven 
there may be corre- 
sponding metatarsal bones (see 
X-ray photo). This results in an 
extremely wide instep and toe 
area requiring special shoes. How- 
ever, there may also be only five 
metatarsal bones, but two of them 
will “grow” out two toes instead 
on a single toe. Frequently, the 
extra toes are a little smaller than 
the normal ones. 

Today the usual procedure is 
for the extra toe or toes to be 
amputated shortly after birth. 
There are no harmful after effects 
such as result in a limp or affected 
gait. However, there are a number 
of adults today with extra toes, but 
who never had such an amputa- 
tion, They’ve learned to live with 
the extra digits, though it has 
always presented a_ shoe-fitting 
problem for themselves and the 
shoe man. 


toes, seven 
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Socony-Vacuum products have helped 


make good leather since 1866... 


Take choice hides . . . add skilled craftsmen . . . and specify 
Gargoyle tanning products. That's one formula for making 


good leather, proved over nearly a century! 


The complete line of Gargoyle tanning products includes 





Sulfolines — exceptional fatliquoring agents . . . Curriers 
Greases unsurpassed for leather stuffing the Solenes 
Sole Waterproofing Compounds and micro-crystalline 


waxes — all made under the most exacting manufacturing 


SOCONY-VACUUM standards to assure finest quality 


Why not call your Gargoyle representative today? 


Gargoyle Leather Oils & Greases 


SOCONY-VACUUM OIL COMPANY, INC., TANNERS DIVISION, 26 BROADWAY, NEW YORK 4, NY 
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SHOE 
FASHION 
NEWS 

AND TRENDS 


"Featherweight" footwear highlighted in advance designs for 


resort-spring-summer. . . . Men's, women's and juvenile styles 


emphasize lightness in weight, color, design and material. 


6—~ 

he) Lightness keynotes advance shoe designs for 
resort-spring-summer period. Mens shoe designer: 
particularly conscious of ‘featherweight’ trend and 
developing both striking variations of conventional pat 
terns plus unusual patterns. Creating new style in 
novations such as sandalized oxfords with plug formed 
by widely spaced cross-strips of leather, leaving large 
open spaces for breezy ventilation. Sandalized oxford 
patterns have either gored or conventional lacing treat 
ments, Many sandalized treatments featured in slip-on 
patterns, All stressing comfort, ea fit, coolness in 
addition to lighter weight. 


Light trend also evidenced in leather colors for men's 
casual footwear. Designers showing interest in new 
light-bright tones—helio, a lightened purple, and yellow 
gold are two colors featured often in advance sample 
models, Pink, already featured by several manufacturers 
in current lines, due for big boost with tanners, fabric 
houses, and other supply firms developing numerous in 
novations in pink, 

Clear red is another color in light-bright category slated 
for prominence in men's footwear. Watch for interest 
ing combinations of red and white in casual and sport 
shoe: One advance casual mode! features upper 


clear red combined with white buck ug. 


rn 


Actual volume of business on these colors may be sma! 
at present, but manufacturers, tanners, designers fee 
males now conditioned for acceptance of more starting 


innovations n footwear col rs See ntroduction of 
more color in mens footwear 6s means < f DOO ting per 


capita consumption, 


Low topline patterns outstanding illustration of ‘feather 
weight footwear. A ceptance yf w topline patter 

currently booming in most men’s lines. Several factorie 
report difficulty in keeping up with order: Top design 
talent in men's shoe field concentrating on greatly ex 
panded range of styles with low toplines for resort-spring 
summer, Look for variations witt ncealed goring 
giving smooth forepart appearance 


— 
=) Low toplines in boys’ patterns o 
creased popularity. New one and tw -eyelet sadale 


oxford patterns in lightweight leathers with low topline 
further illustrate featherweight trend. Light, flexible 


lated for in 
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construction considered particularly important with pat 
terns of this nature featuring lightweight upper. 


Mesh in boys’ footwear expected to be in big demand. 
Reports from manufacturers indicate mesh sold far 
better in current season than previous years. Planning 
broader range of styles for spring-summer. Look for 
more two-eyelet tie patterns with mesh plugs and more 
gored styles with mesh plug and panel treatments. 


/ =. 


he) Look for more revealing styles in after-five foot- 
wear for women. Completely backless mules good ex 
ample of ‘featherweight’ trend. Designers now creating 
widest variety of these styles ever seen. One reason: 
patented Spring-O-Lator invention that gives shoe greater 
clingability by means of special gored insole . . . to be 
used by many high-fashion firms beginning with resort 
lines. At present Herbert Levine has exclusive franchise 
but Maxwell Sachs, inventor, reports other firms will be 
permitted to use insole in near future. Look for some 
of most exciting and striking styles ever created in after 


five footwear. 


Very open stripping sandals slated for prominence in 
women's style picture. Especially on light, shaped mid 
heels. Demand for sandalized patterns on slim midheeis 
has boomed this summer and designers expect demand 
to continue and intensify with next resort-spring-summer 
period. New styles now on drawing boards feature 
very narrow stripping combined in many instances with 
mesh or vinylite or flesh shades in soft ightweight 
eather for ultimate in illusion of footwear ‘nudity. 


> Emphasis on pastel colors and white in girls’ foot- 
wear colors further indicative of trend toward lightness. 
Designers creating advance models in such interesting 
olors as pale pink, lavender, yellow, periwinkle blue... 
alone and in combination with white or dainty touche 


of black patent. 


Watch for more feminine sandals for little girls. Even 
designers of infants’ footwear creating new versions for 
mall fry. Sandals have shaped cutout Jaintier strax 
treatments, and often decorated with delicate flower 


or bead ornamentation . . . a far cry from more rugged 
andals of former years when boys and girls both wore 


similar or identical patterns in sandal category. 
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Shoe manufacturers rely on “¢ ‘elastic” to reproduce 


the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


UNITED SHOE MACHINERY CORPORATION, 





MEMBERS of St. Louis Shoe Manufacturers Association at luncheon given by 

Ruth Kerr Fries of Tanners’ Council's Calf Leather Division last week. Front, 

left to right: Mrs. Fries, Mrs. Marilyn McEnery, Wolff-Tober Shoe Mfg. Co.; 

and Mrs. Ruth Klump, Valley Shoe Corp. Rear: Sam Sullivan, Texas shoe 

merchant; Fred J. Weber, Weber Shoe Co.; J. G. Samuels, Jr., Samuels 
Shoe Co.; and Harry Bennigson, Hamilton Shoe Co. 


SPRING COLOR FORECAST 


“Pretty” Trends For 
W arm- Weather 


Established trends developing in 
pretty ways, rather than a drastic 
change, appear to be the shape of 
shoes for the next season, 

Such was the consensus of Helene 
O'Hara, fashion director, Allied Kid 
Company, at a recent preview of the 
firm's resort, spring and summer 
1955 collection for St. Louis shoe 
manufacturers at Hotel Chase. 

Allied’s new colors for resort into 
summer 1955 have been divided into 
four groups: 

1. Light colors, almost white, to 
revive the mode for really pale shoes 
with darker clothes. These are Meer 
schaum, almost colorless, to combine 
with patents and lustres, and Rice, a 
pale grey tone suggested with black 
or gunmetal, 


1 SOP, 


ws ‘ 

retool Lean 

via \ETy 
com 


s 


AMALGAMATED 


THE PERFECT 


2. A promotional package of five 
colors: Hopscotch, a glowing tan to 
be used allover as a suit shoe or with 
white, off white and beiges. Chamois, 
a natural color, especially in mid- 
heel footwear. Periwinkle, a purplish 
blue for wear with greys, beiges, 
other blues. Circus Orange, a true 
coral. Parasol, a new orange red. 

3. Companion hues, color pairs 
for a one-color effect: Vanilla and 
Pony, a pair of beiges for the taupe- 
ier beiges of ready-to-wear. Pinafore 
and Carousel, associates in the pink 
family (continued are Shell Pink 
and Sugar Candy Pink). Jelly Bean 
and Sugarplum, coordinates in mauve 
and purple. Bubble Bath and Bow- 
knot, companions in the light blue 
family that is making a bid for the 
number one pastel position. Prim- 
rose Yellow and Treasure Gold, 
nates in yellow prophesied for a 
fashion rise, 

4. White Poinsettia, matched to a 
Bermuda bloom, a special one-color 
resort promotion packaged with 
matching wool, cotton, millinery 
bodies, gloves and hosiery. 


BLACK ANI 
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LEATHER 


Era OF Evolution 
For Shoes, Apparel 


Evolution rather than revolution is 
the dominating story in all women’s 
styles for resort into spring and sum- 
mer 1954-55. 

This was predicted by Ruth Kerr 
Fries, Calf Leather Division, Tanners’ 
Council of America, at a luncheon 
meeting and fashion discussion with 
local manufacturers and tanners’ rep- 
resentatives at Hotel Sheraton in St. 
Louis recently. 

“We are going through an evolu- 
tion of pattern, color and lasts, play- 
ing up the natural feeling rather than 
the distorted idea of fashion as in the 
period before World War II,” she 
said, 

Color evolution emphasizes shifts 
from old favorites to new interpreta- 
tions, Mrs. Fries declared. 

Trend fashions are the pale pastels, 
bright shock colors, and the neutrals, 
to be used with blend colors or with 
very dark colors as new contrast ef- 
fects. Neutrals feature three groups: 
silvery grey tones to dark charcoal; 
yellow beiges from pale banana to 
Panama to dark amber; cool grey- 
beige family from alabaster and oat- 
meal to nutmeg and dark taupe. 

Most important single color family 
in spring apparel is the blue group, 
Mrs. Fries stated, of which navy is 
just one, Shoes and colors, she said, 
must be made to sell for these: violet- 
blue, greyed soldier blue, baby to 
deep cornflower blue, greenish tur- 
quoise to teal blue, dark marine blue, 
and black blue or ink blue. Shock 
colors and pastel tones in leather, 
rather than navy, are to be worn with 
this blue range. 

The importance of black should 
not be discounted, Mrs. Fries said, as 
black-and-white continues to be big 
in the Paris collections, and can be 
worn with many of the blues. Grey 
was stressed as continuing volume. 

Violet to petunia to pink was cited 
as important in the color group 
starred in Paris collections. The pe- 


CHARMOOZ 


SUEDE LEATHER 


CO's. INC. 
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tunia colors, Mrs. Fries observed, 
have significance in costumes for next 
season. The darker violet, however, 
is the only one that has significance 
in leather, she believed. 

White smooth calf is smarter than 
ever, has more uses for spring, just 
as the white beiges and winter whites, 
she said. 

In a special interview by LEATHER 
& Suoes following her presentation, 
Mrs. Fries predicted the following in- 
fluences on the general fashion pic- 
ture: 

Egyptian influence — result of the 
recent discovery of the Cheop solar 
ship in Egypt, which already has set 
fashion wheels turning in Egyptian 
printed fabrics and jewelry, milli- 
nery, footwear, cosmetics, etc. (as 
forecast in SHoescope, June 19). 

Hawaiian influence—result of our 
government's interest in Hawaii. 
backed by our 


reasons to 


Alaskan influence 
governmert for trade 
stress the awareness of Alaska as this 
country’s big defense. 

Japanese influence—already being 
promoted for household, decorative 
articles and furniture. 
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“Brights” And ‘Gentle 
Shades” In Leathers 


Resort and spring 1955 colors just 
released by Helen Lawson, Fashion 
Co-ordinator, Davis Leather Com- 
pany, Lid., Newmarket, Ontario, Can. 
ada, are classified as the “Brights” 
and “Gentle Shades.” 

The quartet of “Brights” are listed 
as: Ile de France, a vibrant, lighter- 
than-royal blue; Blue Grotto, a bril- 
liant blue with turquoise cast; Ab- 
sinthe, lemony-yellow; and Pimento, 
a bright orange-red. 

The “Gentle Shades,” 
soft, include: Periwinkle, a soft laven- 


clear and 


der blue version of the periwinkle and 
pervanche blues prevalent in fabrics; 


Ritter Retires 


Horace 5. Ritter, manager of the 
tanners division of the lubricating 
department of Socony-Vacuum Oil 
Company, Inc., will retire on Aug. | 
after 41 years with the company. 

Ritter, a graduate of Cornell Uni- 
versity, joined the Vacuum Oil Com- 
pany in 1913 as chief chemist for the 
Olean, N. Y., refinery. In 1917 he 
became chief chemist at the Pauls- 
boro, N. J., refinery, remaining in 
this post until 1919 when he was 
transferred to New York to become 
assistant manager of the tanners divi- 
sion. He was appointed manager in 
1924, 

Ritter has been instrumental in the 





Honored 


“FIRST 


Intern itional 


development of many uses for petro- 
leum products in the leather and tan- 
ning industries. Among his early 
contributions was the development 
of the original sulfoline brands of 
fatliquors, Later on he played im- 
portant parts in the application of 
various compounds to Army Retan 
Upper leather and the production of 
sole waterproofing materials during 
World W ar II. 

Mr. Ritter has been a member of 
the American Leather Chemists Asso 
ciation since L921, 

He will be replaced by William J. 
Fleming, who becomes sales manager 
of tanners products as a separate 
function of the industrial division of 
the lubricating department. 


We know this fellow well. We 
should we've been doing busi 
ness with the shoe industry for 
170 years. 

In that “The FIRST” 
has handled just about every 


time 


kind of financial problem in shoe 
production and marketing. And 
we lend more dollars to the shoe 
and leather industry than all 
other New England banks com 
bined. 

“The FIRST” 


offices in Latin America, plus cor 


has its own 
respondent banking connections 
throughout the free world. We 
give you on-the-spot contacts 
with the world’s principal leather, 
hide and skin markets. 


COMPLETE FACTORING SERVICE 


e Credit Checking « Credit Protection 


¢ Collections + Bookkeeping 


ust factored 


Advances are made ay 


receivables at regular banking interest rates, 


HEAD OFFIC 


67 Milk St., Boston, Massachusett 


Represented in New York First of Boston 


Corporation, 2 Wall Street 


Overseas Branches: IN ARGENTINA Bueno 
NATIONAL BANK of Aires, Avellaneda and Rosario In Braz 
BOSTON Rio de Janeiro, Sao Paulo and Santo 
In Cuba Havana, Santiago, ¢ 
ind Sancti Spiritus In Furo 
146 Leadenhall St., London 
Correspondent ban 


Tutu Pink, lavender-hued pink; Pawn 
Ivory, a new off-white; Chamois, a 
soft yellow; French Brown, a pink- 





toned, light brown; and Deladon, a = 
muted green. . aie © 
= ative Office 


New colors in the aniline group 
are: Sapline, a light, bright brown 
Duckling, 
a warm honey tone; and Condiment, 


with greened undertones; 
a warm brown. 
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are Yours when you use 


the G*C WOOD HEEL 
NAILING MACHINE- MODEL C 


Increased Production 
Gains have been made from 10 to 
Already proved outstanding in more 25%. 


than 200 factories, this most recent j2 ~ 


United Wood Heel Nailing Machine con- Greater 


Maintenance Economies 


13% fewer parts — improved design 


tains the latest in design and engineering 
protects parts — means less upkeep. 


advances. It brings to permanent wood 
heeling these eight major improvements 


over previous models: 


Improved safety features. Greater 
ease of operation. Reduces fatigue, 


‘ 3 "Benefits Operators 
Y 


UNITED SHOE MACHINER CORPORATION 
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_—_ Improved Nail 
Handling Mechanisms 


Helps prevent nail wastage — drives 4%" to 
9/8" nails in either five or six nail patterns. 








Improved 
Nailing Mechanisms 
Better nail positioning — improved holding 
of shoe — less parts breakage — easier oper- 
ator maintenance and adjustment. Accom- 


modates a wide range of wood heels, from 
the smallest to the largest sizes. 


am 


y Improved Flexibility 


Can handle two lengths or types of nails 
at once — any number up to eight raceways 
available by simple hand adjustment — in- 
creased nail pot capacity. 


7 12 improved 


Heel Clamping 


Minimizes heel breakage — positive, auto- 
matic, hydraulic locking — clamping pres- 
sure remains constant as nails are driven 
through various kinds of materials. 


yf Ss Numerous 


~ Mechanical Improvements 





Improved power transmission for 

quiet, vibration-free operation and 

longer clutch life... plus many other = of” 7m. Te BOR 
improvements. ' SE uve ED 


UGC PARTS 


; svorem 
BOSTON, MASSACHUSETTS wet , 
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United Shoe Reports 
Net Income Increases 


Net income of United Shoe Ma- 
chinery Corp. for the fiscal year 
ended Feb. 28, 1954, amounted to 
$7,618,688 after income and excess 
profits taxes, according to the com- 
pany’s annual report. This compares 
to a net ingome of $7,052,680 for the 
previous fiscal year. 

Earnings per share of common 


stock were $3.12 after providing for 
preferred dividends against $2.88 in 
the previous year. 

The report, signed by Sidney W. 
Winslow, Jr., chairman, and George 
R. Brown, president, stated that 
USMC operations were “generally 
reflective” of the good year attained 
by its principal customer—the shoe 
industry. It added that trade sources 
are confident that shoe production 
in the current calendar year will ex- 
ceed 500 million pairs for the third 
successive year. 

The corporation’s lease revenues 
showed an increase over the previ- 
ous year despite a decrease in na- 
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They're Wafer Thin and lron-Free! 


You don’t need to pre-dissolve BARIUM* 
SODIUM SULPHIDE FLAKES because they're 
wafer thin and ready to go to work at once. 
They dissolve quickly into a pale yellow 
solution containing no sediment—no iron 
or other heavy metals. No wonder more 
and more tanners are calling for BARIUM* 


SODIUM SULPHIDE FLAKES. . 


e 
Bardum seoucrion conporarion 


SOUTH CHARLESTON 
WEST VIRGINIA 


. why don’t 
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tional shoe output. This was attrib- 
uted to the increasing number of 
leases carrying current terms and 
more new types of machines in use. 

The report added that several new 
machines were made commercially 
available to the shoe industry last 
year and are taking their place in 
production lines alongside the “36 
new machines in five years” featured 
in the last annual report. 

Current assets as of Feb. 28 were 
listed at $26,228,389 and current 
liabilities at $10,943,594 leaving a 
working capital of $15,284,795. 


MILITARY BUYING 





Invitations 


Leather Items. The Veterans 
Adm. Center, Wilshire & Sawtell 
Blvds., Los Angeles 23, Cal., has 
issued Inv. No. 38 calling for several 
items of leather as follows: leather 
belts, belt links, belt link kits, sheep 
skiver leather, ieather lacing, calf 
leather, steerhide leather, horsehide 
leather, french calf leather, sheepskin, 
strap leather and vici kid leather. 
Opening July 13. 


Bids 


Aviators’ Leather Jackets. J. A. 
Dubow Sporting Goods Co., Chicago, 
lil., was low bidder under Inv. No. 
JD-54671 which opened at the Avia- 
tion Supply Office, Navy Dept., Phil., 
Pa. The Dubow Corp. quoted a unit 
price of $17.99 per unit for the en- 
tire quantity of 1,430 jackets, leather, 
aviators, less a discount of 4o%—30 
days. 


Awards 


Mukluk Boots. One award has 
been made by the New York QM. 
Purchasing Agency on QM.-30-322- 
54-562 covering Boot, Mukluk, Sage 
Green, type N-1B as follows: Rubber 
Corp. of Calif, Garden Grove, Cal., 
36,000 pr at a unit price of $5.48 per 
pr. for a total dollar volume of $197,- 
280.00. Procurement for Air Force. 


Service Shoes. One award has 
been made by the N. Y. QM. Pur- 
chasing Agency on QM.-30-322-54- 
490 covering Shoe, Service, Man’s 
High, Leather, Black, as follows: 
R. H. Long Co., 624 Waverly St., 
Framingham, Mass., 26,145 pr. at 
$4.59 per pr. for a total dollar volume 
of $120,005.55. This procurement 
was made for the Air Force. 
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Tanners, Shoemakers 


As Vacations Close 


Relax 


Factories 


Prices Of Most Leathers Hold Fairly Firm; 
Calf And Kip Lower In Adjustment Move 


Soie Leathers fighting to hold 
present share of market. This week’s 
sales indicate little or nothing because 
of factory shutdowns but tanners 
look ahead to quick late July re- 
covery. Softening price structure be- 
lieved due for sudden reversal when 
general production of shoes starts. 

Best light bends ask all the way up 
to 70e but few actual made 
above 66-67c. Good 8-9 iron bends 
bring about 58c and down. Quota- 
tions of 50c and down for 9-10 iron 
bends usually end in sales at a cent 
or two less. Bends of 10 irons and 
up quoted at 47c¢ and down with 45c 
and down usual operating level. 


sales 


Sole Leather Offal very quiet. 
Yet interest remains good. Some tan- 
ners working against substantial 
backlogs, particularly on bellies, but 
most need new business quickly. 
Prices strictly nominal this week. 

Bellies sell at about 27-28 with 
production being readily absorbed. 
Single shoulders usually bring about 
38 and down, though more asked by 
some. Double rough shoulders aver- 
age about 44c for good TR leather. 
Carefully selected lights bring up to 


kéc in small sales. Heads quoted at 
lOc with less desirable lots at 14-15c. 


Calf prices wobble. Softer raw 
material prices during past week to 
ten days being reflected in lower lists 
for finished leather. Some tanners 
have already cut about three cents 
from lists, others prepare to follow 
after vacations end, arguing that with 
trade at practical stand-still there is 
little to be lost by awaiting end of 
week developments in raw markets. 
Meanwhile no one has come up with 
top 


answer to overdemand for 


selections and neglect of lower 
grades. 

Men’s heavy calf brings up to about 
$1.02 with most tanners, though a 
few ask This for superior 
leather made from finest raw stock. 
Other lines with different grading 
standards ask considerably less for 
top selections. 

Women’s weight leather 
abount 97c¢ and down for small light 
skins, with $1.00 still asked by some. 
Regular sized skins usually ask about 
93-95e for top selections, 

Light suede continues slow. Heavy 
suede gets fair call at about $1.20 


more, 


brings 





Prices and Trends of Leather 


THIS 
WEEK 


KIND OF LEATHER 





CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
WELTING (% x %) 
LIGHT NATIVE COWS 


58-97 


55-90 
45-95 
52-62 
15-23 
48-52 
44-49 
34-38 
64-68 
27-28 
44-48 
32-40 
17-22 


67-1.06 


75-1.15 


7- 7% 


16-16', 16 


YEAR 
AGO 


1953 
HIGH 


MONTH 
AGO 
95-1.20 
80-1.05 
85-1.10 
75-90 
80-94 
60-64 
18-32 
64-68 
56-59 
38-45 
68-72 
26-29 
51-56 
32-40 33-39 35-39 
17-21 18-22 24-26 

7- 7% 8 a 
1814-191, 204% 


80-1,10 
70-94 
70-1.05 
75-90 
80-96 
55-60 
18-32 
54-62 
51-55 
39-43 
68-72 
27-30 
52-56 


67-1.06 
59-1.00 
75-1.15 
55-90 
45-90 
50-60 
15-23 
48-52 
45-49 
34-38 
64-68 
27-29 
44-48 


All prices quoted are the range on best selection of standard tannages using quality 


rawetock, 
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Sheep tanners disagree. Some 
say business very good, others say 
opposite. Prices generally unchanged 
with the busy, wobbly with others 
Steady call for 
keeps production cleaned up 
Better 


colored linings presages 


boot lining russets 
and 
prices very firm. interest: in 
alter vaca 
tion run. 

Best boot lining russets quoted at 
» 


25e and down; best selling grades 


about 23c and down. Shoe lining 
russets at 23c¢ and down mixed, fairly 
good at 14-20e. 


asked for colored vegetable linings 


Up lo about PAG 
even more in some instances, Chrome 
linings fair here, slow there. Up to 
about 30c¢ asked for 
trading area at 28 and down, 


best with usual 


Side Leather business good 


though this week’s sales off in keeping 


Num 


ber of deals pending almost sure in 


with general trade inactivity, 


dication of very active post-vacation 
period. Kips continue to eut into 
calf market. Bends from small high 
quality kips being given high quality 
calf tannage, help meet demand for 
clean cutting heavy calf replacement 
{ p to about 90ce obtained for some 
of such stock, 

With exception of stock for best 
demand con 


handsewn moccasins, 


4 Ser. 


VA ituininw 
QUALITY 
Leathers 


Ww 


corrected grain 
dress Elk 


4omaur lecaither 0 


CHICAGO - BOSTON - NEW YORK 











A DISTINCTIVE 


ShoulderCropped Leather 
CARR-MOC a crock controlled, water 


repellent, heavy suede, especially suited for men’s 

and women’s moccasin and leisure-type, unlined 

footwear. Cropped at the shoulders for uniformly 

fine nap, economical cutting, and popular shoe 
} 1 . 


pricing, it is available in 3 to 54% ounce weights. 


Seasonal colors and black 


CARR LEATHER CO. CARR LEATHER CO. 
PEABODY, MASS.US.A. TANNERY SALES OFFICE 
Calf Leathen Specialiata PEABODY, MASS, 183 ESSEX ST., BOSTON 














From California Comes — 


GLOVE TANNAGE SIDES 
CHROME SPLITS FINISHED FOR UPPERS 


LOS ANGELES TANNING CO. 
4101 Whiteside St. Les Angeles 63, Calif. 





modern methods plus 
old-fashioned pride 
in craftsmanship 


VERONA 








seton 
LEATHERS WHITE 


ZEPHYR BUCK 





SETON LEATHER CO. 
NEWARK 4, N. 4. 











. pss 


* 


CHROME e CRESTAN*, a smooth, chrome tanned, quality dress 


side leather in men’s and women’s weights, black and 


TANNED « colors, 


SPARTAN*, a boarded, chrome tanned leather of dis- 


LEATHERS @ tinction. Men’s and women’s weights, black and colors. © 





HEBB LEATHER CO., ine. s32¢36¢ S82 ° 








vay yee Beau, AERO ONC AEE eR 
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tinues to grow for side and kip 
leather with soft feel. But softness 
alone is not enough, plenty of body 
demanded. Glove tannage leather an- 
other story: here softness without 
actual ragginess paramount. 

Superior tannage combination kips 
ask up to about 53c for heavy stock, 
slightly less for lighter weights. 
About 50c and down usual asking 
price for other tannages. Best ex- 
tremes quoted at about 50c and 
down; best large leather about 44 
and down, 

Best chrome kips bring about 50c 
and down; not quite so good about 
16-47¢ and down, Extremes quoted 
at 46c and down. Large leather 
brings up to about 42c. So-called 
volume leather at various prices in 
the 30s. 

Fine work shoe leather quoted at 
38c and down here, several cents less 
there. 


Split leathers busy. Prices still 
not pleasing to sellers. Linings most 
active department with light weight 
suedes growing but still not up to 
expectations. Heavy suede in steady 
demand but not growing as predicted. 

(Quotations of 18-20-22c¢ heard for 
very best finished linings. Only 
moderate sales at these figures, 14- 
l8c_ still accounting for bulk of 
business. One or two lines of suede 
lining splits bring up to about 26c; 
most sell for several cents lower. 
Non-slip splits bring about 20c and 
down, though some ask more. 

Light suede footage substantial 
though not up to production facilities 
geared and waiting. Up to 40c asked 
for best, with 36c and down the rule. 
Heavy suede steady at 40c and down 
for run of the mill leather, up to 44c 
for the best. 

Sole splits get plenty of interest but 
only moderate actual sales. Up to 
28-26-24c asked for best 4-5 ounce 
stock. Two to four cents less asked 
for bulk of offerings. Best 5-6 ounce 
leather quoted at 32-30-28c here; 
32-29-26 there. Top tannages quote 
39-36-33c for 6-7 ounce leather. 
White leather brings about 1-2c 
premium, 


Work glove expectant. One 
favorable development was the settle- 
ment of steel wage negotiations which 
should help to maintain heavy indus- 
trial operations on a steady basis and 
use of work gloves as well. 

Work glove splits of LM weight 
quoted at 14c for No. 1 grade, 13c 
for No. 2 grade and 12e for No. 3 
grade. M weight remained at L5e for 
No. Is, 14e for No. 2s and 13e for 
No. 3s. 
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Garment leather dull. Seasonal! 
factors responsible for curtailed sell- 
ing operations on the part of some 
tanners and, at the same time, a re- 
duction in buying commitments by 
garment manufacturers, More busi- 
ness is expected later when most 
firms return to normal operations. 

On sheepskin varieties, bulk of re- 
cent business in suede at 31-33c and 
down but some sellers still list at 34« 
and down. Grain finish continues at 
34-36c and down for good tannages. 

Horsehiide garment leather offered 
rather sparingly and held rather 
firmly at 36c and down. Good tan- 
nages of cowhide garment leather 
bring 31-32c a foot. 


Bag, case and strap holds. Case 
leather quoted steady with 2-2! 
ounce at 42-43c, and 3-31 ounce at 
13-4Ac. 

Russet strap leather unchanged. 
Grade A of 4/5 ounce listed mostly 
around 50c. 5/6 ounce at 52c, 6/7 
ounce at 54c, 7/8 ounce at 56c, 8/9 
ounce at 58c, 9/10 ounce at 6le and 
10/11 ounce at 64e. 

Grade B continued at 2-3c less and 
Grade C€ about 5-6c less. Premiums 
over russet prices charged to the ex- 
tent of 3c for colors and 2c for 
glazed. 


Tanning Materials 


Raw Tanning Materials 


Divi Divi. Dom., 48% basis shp’t, bag . .$72.00 
Wattle Bark, ton ‘Fair Average’’ $98.00 

‘*Merchantable’’ $94.00 
$120.00 
$115.00 
. $42.00 


Sumac, 28% leaf 
Ground . 
Myrobalans, J. 1's Bombay 
Sorted ‘ pera $416.50 
Genuines $48 00 
Crushed 42-44% . $62.50 
Valonia Cups, 30-32% guaranteed .....$49.00 
Valonia Beards, 40-42% guaranteed $65.00 
Mangrove Bark, Ecuadorian 53.00 
$59.00 
$69.00 


Mangrove Bark, Colombian wees 
Mangrove Bark, 38% E. African . 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. plant 
Tank cars remamenneeee , - 440 
i? ee 46a 5.30 
Barrels, |.c.1 ou vip ° 5.65 
Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. plant 
Bags, c.1 errs eee 11.28 
Bags, I.c.1 Trey Tr er 12.00 
Cutch, solid Borneo, 55% tannin ...... 08% 


Hemlock Extract, 25% tannin, tk. cars 
f.ob. works vee ° 0625 
wm, ¢.i, . ae 06% 

Oak bark extract, 25% tannin, Ib 
bbis. 6%-6%, tks. 

Quebracho Extract: 

Solid, ord., basis 63% tannin, c.! 11 31/64 
Solid clar., basis 64% tannin. c! 12 3/16 
Wattle extract. solid, c.l., East African 
60% tannin 09 
Wattle extract, solid, ¢.1., South African 
60% tannin awa 10 

Powdered super spruce, bags, c! 

65%; Le.l . O54 

Spruce extract, tks., f.0.b. wks O1% 


06% 


Myrobalan extract, solid, 55% tannin OT% 


Myrobalan extract, powdered, 60% tan 
nin ee ae 10 
Valonia extract, powdered, 63% tannin .08 
Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin .. . 16% 
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Wattle Extract, Powdered. Swedish 

73% tannin ‘ 15% 
Powdered Spruce, spray dried, Swedish .04 
Myrobalan, Swedish, Powdered 68-70% 11% 
Oakwood, Swedish, solid, 60-62% - Al” 
Oakwood, Swedish, powdered, 64-66% 
Larechbark, Swedish, solid, 54-56% 
Larchbark, powdered, Swedish spray- 

dried, 58-60% 


Tanners’ Oils 
Cod Oil, Nfid., loose basis, gal 90 
Cod sulphonated pure 25% mols- 
ture 13 
Cod, sulphonated, 25% added mineral 
11! 


Cod, sulphonated, 50% added mineral 
11 


Castor oil, No. 1 C.P. drs, Le.l. 

Sulphonated castor oil, 75% 

Linseed oil, tks., f.o.b. Minn 
drums 

Neatsfoot, 20° CT 

Neatsfoot, 30° C.T 

Neatsfoot, prime drums, c.1 

f.o.b. Chicago 

le.) f.o.b. Chicago 


Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moellon . 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture 
Common degras 

Neutral degras 

Sulphonated Tallow 

Sulphonated Tallow, 

Sponging compound 

Split Oil 

Sulphonated sperm, 25% moisture 


Petroleum Oils, 200 seconds visc., tks., 
f.o.b 


Petroleum Olls, 150 seconds visc., tks., 
f.o.b ° 


Petroleum Oils, 100 seconds visc., tks., 
0.D * . 


*Imported Extracts are plus duty 


ALL-TIME HIGH? 


Shoe Workers Earnings 
Reach New Record 


karnings of produc tion workers in 
shoe manufacturing plants continued 
their upward climb during 1953. to 
reach the highest point in the last six 
years and, probably, for all time. 

rhis is shown in the annual report 
on hours and earnings published this 
week by the Bureau of Labor Sta 
tistics of the Labor Department 

The hourly earnings for produ 
tion workers in footwear plants rose 
to $1.32. an average over both the 
country and over the year 

This figure is five cents an hour 
higher than the figure for the year 
before, and nearly 24 cents an hour 
higher than the 1948 showing. 

Weekly earnings rose to $49.10 
about 8&5 cents higher than the year 
before and $9.39 cents higher than 
the weekly earnings in 1948. The 
annual supplement went back to 1948 
to put things into focus. 

The average weekly hours for foot 
wear production workers came to 37.2 
in 1953, down slightly from the 38 
exactly in 1952, and thus the second 
highest rate in the past six years. 

The number of production work 
ers came to 225,800 for the year, 





Compounders and 
Sulphonators of Oil for Tanners 
and Leather Finish Manufacturers 


Acidolene N 


Most widely known Sulphonated Cod Oil 


DIAMOND ALKALI 


DIAMOND 


Ki 2 
CHEMICALS 
"43 mi 


CLEVELAND 14, OHIO 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 





“Always Reliable” 


LEATEX CHEMICAL COMPANY 


2722 NW. HANCOCK ST., PHILADELPHIA PA. 








wUtt 

© SPRUCE EXTRACT 
wnt 

© POWDERED SUPER SPRUCE 
wut 


LACTANX 
wn 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 











Use 
L &S Want Ads 


for 
Quick Results 





HIDES AND SKINS MARKET REPORT 





Better Tone To Market As 
Spot Bidding Steadies Prices 


Rising Hide Futures Prompts Dealers and 
Traders To Jump In With New Orders 


Big packer hides firm. An up- 
turn in the hide futures market Tues- 
day brought dealers and traders into 
the spot market bidding steady prices 
on practically all selections. Straight 
July hides wanted in many instances 
but packers unwilling as most still 
had some June hides to dispose of 
as well as current production, 

Later, tanner interest developed in 
going prices and packers expected 
little difficulty in disposing of remain- 
ing June hides. One packer in quiet 
trading was able to move a few cars 
of late May forward river heavy cows 
at 13'%c and June takeoff Chicago 
heavy cows at 1444c. Some addi- 
tional business passed in June light 
cows at l6c for river and 16'c for 
northern points. Branded cows sold 
steady on the basis of 12c¢ for north- 
erns. 

The kill of cows is expected to 
increase percentagewise in relation to 
steers due to the start of the branded 
cow run off the ranges as well as 


possible heavier marketings of dairy 
cows because of unsatisfactory con- 
ditions for farmers in the dairy in- 
dustry. Some culling out of poor 
milk cows is likely. 

Meanwhile, steers are expected to 
come forward steadily and the supply 
of domestic hides should be fully 
adequate for the demand here as well 
as export orders from abroad. 

Some business in bulls consisting 
of 600 Chicago June forward natives 
at 10c with brands at 9c while 600 
rivers brought 9'Y%4c and 8oc respec- 
tively. One packer also moved some 


Ft. Worth bulls. 


Independents active. Packers’ 
Ass'n. sold 2,400 heavy native steers 
of late June and mostly July salting 
at steady prices of 12!oc. More 
northern heavy native steers wanted 
at this price for current takeoff. 

Eastern packers continued — in 
steady fashion. One packer realized 
premium prices on 800 Baltimore 
middle June forward heavy native 





HIDE FUTURES 


Close 

July 8 
July 14.27B 
14.95B 
January 15.61B 
April 16,10B 
July 16.55B 
17,00 


October 


October 


Total Sales: 


High Low Net 
for Week for Week Change 

14.45 14.20 +-05 

15.15 14.82 

15.80 15.50 ol 

16.11 16.00 06 

16.56 16.56 

17.15 17.15 +10 


Close 

June | 

14.22B 
14.95B 
15.62B 
16.16B 
16.55B 
16.90B 


130 Lots 








HIDE AND SKIN 


Present 


Heavy native steers 12 -12% 
Light native steers 1442-15 
Ex. light native steers 19 
Heavy native cows 1312-144 
Light native cows 16 -16'% 
Heavy Texas steers 101% 
Butt branded steers 101, 
Light Texas steers 124.N 
Ex. light Texas steers 14N 
Colorado steers 10 
Branded cows 12 -12% 
Native Bulls 914-19 
Branded Bulls 814-9 
Packer calfskins 40-42, 
Packer kipskins 21-27% 


QUOTATIONS 


Week Ago Month Ago Year Ago 
12-12% = 114-12 15-15% 
1414-15 14-14% 17-1744 
19 18%, 2014-21 
13'1%4-14% 141-15 1714-18 
16 -16'% 16'2-17 19-19% 
10', 10 13 
10',4 10 13 
12'4N 12 15% 
14N 18%, 
10 12 
12 -13N 12'%- 1514-16 
9/4-10 10-10% 
814-9 9 -9% 
42'.-46'2 45 -48', 50 -57'2 
23 -28 25 -30 28 -35 


NOTE Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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hides, selling steers at 13c and cows 
at 15c. Same packer also sold a car 
of June southeastern light hides from 
Moultrie at L7oc for natives and 
15¥oc for brands. 

Small packers steady. Some 
tanner interest at 124%c for 48-50 lb. 
avg. midwestern allweights. Some 
small packers later asked 13-13%2c. 

Midwestern 50-52 |b. avg. small 
packer allweights brought 11'.-12¢ 
selected fob. shipping points as to 
quality and freight costs. Export in- 
terest also at 12c for up to 53 Ib. avg. 
hides held at 124%c. Some 54 lb. avg. 
small packers moved at 11's and 55 
lb. avg. at lle selected fob. shipping 
points. 

In the southwest, last reported 
sales of light hides averaging 40-42 
lbs. at 14-1444¢ and some Texas 
small packers brought up to Le flat 
fob. Midwestern small packer bulls 
available at 8-8'c selected fob. but 
slow to sell. 

A moderate movement of Pacific 
Coast small packer hides to domestic 
outlets reported at prices ranging 
from 9c to 1OY%ec depending upon 
average weights and descriptions in- 
volved, flat fob. shipping points. 


Country hides move. Export 
business a feature, Trading reported 
in good mixed hides averaging 
around 50 Ibs. up to 9c flat 
trimmed fob. Chicago. Sellers of 
locker-butcher hides declined export 
business on that basis, some asking 
10c or more. 

Domestic tanner buying limited 
and last purchases reported at less 
money or around 8-8loc on mixed 
lots and 9c for locker-butcher de- 
scriptions averaging around 50 lbs., 
these prices fob. country points. 
Some business in glue hides passed 
at 7-7'oc fob. shipping points de- 
pending upon average weights. 

Country bulls in carlots nominal 
around 5'%4c and purchases of small 
lots down to 4'%c fob. 


Calf and kip ease. Sales of 
9,000 St. Paul-Chicago heavy calf 
down to 42'%c and 6,000 St. Louis 
heavy calf went at 40c. These prices 
2'oc to Se under previously realized 
levels. More river calf reported avail- 
able at 40c. Following sales of Evans- 
ville kip at 30¢ and St. Paul kip at 
27!oc, some St. Louis kip sold as low 


as 254ec. One packer also moved a 
substantial quantity of southwestern 
production at lower prices, selling 
kip at 24c and overweights at 2le. 
Packer regular slunks sold at $1.50 
and large hairless quoted at &0c. 
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In small packer skins, northern all- 
weight calf last sold at 30-3le but 
some buyers reduced ideas under the 
30c mark, talking down to 28c, Small 
packer kip easier, midwestern pro- 
ductions quoted down to 17-18e. 

While last carlot trading in coun- 
try calf at 19-20c, some were offered 
this week at 1914e with bids of 18- 

8loc solicited. Country kip ranged 


11-12 ae for carload lots. 


Interest in 
hides 


Horsehides mixed. 
northern slaughterer 
spotty and buyers showed interest 
only in better quality productions at 
stead, ranging $9.00-9.50 
trimmed and $10.00-10,50 untrimmed 


whole 


p! ices 


fob. shipping points. 

Cut stock unchanged, northern 
fronts holding steady at $6.00-6,25 
and butts, 22” and up, considered 
firm at $3.90-4.10 as based on last 


reported sales, 


Big packer shearlings selective. 
Most recent purchases of midwestern 
No. Is at $1.55-1.65, $1.20-1.25 for 
No. 2s and 70-80c for No. 3s. Clips 
last reported sold at $2.75. 

Market for current 
western spring lambs of good quality 
quoted $3.25-3.50 per ewt. liveweight 
basis with natives about 25c less. Full 
wool dry pelts steady around 28- 
28!oc delivered, last paid for a few 


production 


small lots. 

Some pickled skins reported ob- 
tainable at last paid basis of $12.00 
per dozen for clear spring lambs but 
not much interest. 


Kid leather tanners report busi- 
ness quite slow this past week. Cur- 
rent vacation season is a contributing 
factor. However, those tanners who 
have not felt the increased business 
brought about by growing demand 
for black suede, report that glazed 
has not picked up to the extent ex- 
pected. These feel that retail shoe 
trade never reached the anticipated 
level and, therefore, kid leathers did 
not show any satisfactory increase 
with the main exception of black 
suede and linings. 

Prices unchanged. Rawskins still 


and continually a headache, 


Average Kid Leather Prices 
Suede 5 2¢-OK 
Slipper 25¢-60« 
Glazed 25c-$1.00 
Crushed 35e-75« 
Linings 25c-55¢ 
Satin Mats 69c-98c 
Belting leather tanners say 
business is slow. Curriers not doing 
much buying because they are not 
selling much. Shoe factories. textile 
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factories—buyers of factory belting 
are slowed for vacation or preparing 
to close. 

Most tanneries also shut down, 
with only the office functioning in 
order to carry on the work and ful 
fill the few incoming orders from 
stock. All prices steady with no signs 


of changing. 


Dry sheepskins drag. Australian 
wool sheepskin markets have shown 


signs of easing at the latest auctions 


aul Gallagher 
X% Co., Ine. 


CEALERS IN 
DOMESTIC & FOREIGN 


Vickled Sheep Stiins 


PEABODY, MASS. 


THE only suc- || 
cessful press 
that prepares || 
Sole Leather | 
for drum Sole || 
Leather tan- | 
ning, extract. || 
WRINGER ing andoiling. 
Also prepares both bark and chrome | 
tanned sides and whole hides for | 
the skiving and splitting machine. 


Quirin Leather Press Co. | 


Olean, New York 








Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 








TABER 
TANNERY 
PUMP S& 


, «+ have been meeting the special 
requirements of the Tannery since 


1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, M. ¥. 
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but prices still too high for buyers 
here. 

Cables from Melbourne stated that 
market was one to three pence lower 
with merinos least affected while 
Sydney, 41,000 skins were offered, 
56s and up, 24% inches and under, 
two to three pence lower, all other 
descriptions one to two pence lower. 

Little change in South American 
markets, 

Hair sheepskin markets nominal. 
Except for Brazil regular cabrettas, 
very little interest evident. Very little 
call for specials with only odd sales 
passing to regular buyers at a 
“price.” 

Shearlings continue slow and nom- 
inal as asking prices at origin too 
high for this market. Some domestic 
skins being shipped to Europe. 


Pickled skins slack. Trading 
in New Zealands practically nil as the 
season is drawing to a close. 

Reported that 2,000 dozen “Isling- 
ton” lambs sold recently at 70 shill- 
ings and 300 dozen “AFFCo” lambs 
at 72 shillings. ‘Total sales for the 
estimated around 690,000 
dozen lambs. 

(Juantities of sheep sold in this 
country difficult to confirm on a 
count of most sales withheld due to 


season 


COUN 4 


ay 4a 


‘a i 
: } 


limited buyers. 
domestic market. 


Reptiles improve. Interest has 
broadened for Madras bark tanned 
whips and wet salted Agra back cut 
lizards. Some Madras bark tanned 
whips, 4 inches up, averaging 45% 
inches, 60/40 selection. offered at 36c 
with 4 inches up, averaging 41/4, 
inches, 60/40. selection, nominally 
quoted at 31-52c. 

Several lots of U. P. and Madras 
bark tanned whips on spot sold with 
prices varied as to lots. Wet salted 
Agra back cut lizards, 9 inches up, 
averaging 10 inches, 80/20 selection, 
sold around 26c for July shipment. 
Some 10 inches up, averaging 11 
inches, 80/20 selection, sold at 33: 
but most shippers here too have 
higher views. 

Wet salted Calcutta oval 
lizards sold 164sc. Europe not quite 
as active but it may be difficult to get 
natives to skin the reptiles back cuts 
after having sold good sized quanti- 
ties belly cuts. 

Very few offers of wet salted Ben- 
gal lizards as Kurope still operating 
and paying prices for belly cuts con- 
siderably over the ideas of buyers 
for back cuts. Last confirmed sales 
of Brazil back cut tejus, 20/60/20 


uT; 
grain 


for producing... 


B perrer LEATHERS 


>a MORE ECONOMICALLY 


p xe rs 


EXTRACTS 


PANCREATIC BATES © FILLERS 
SOLE LEATHER FINISHES 


TANNER'S SUGAR e 
CHEMICALS 


TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 


LEATHER and SHOES 


No change in the 


assortment, at 76c fob., but offers 
limited and usually held higher. 


Deerskins slow moving. Offer- 
ings small and asking prices high. 
Latest reports from New Zealand that 
there are practically no stocks avail- 
able. 

Still interest in the market at 75c 
c&f. and possibly slightly higher for 
314-4 Ibs., but most late offers have 
been heavier weights. 

While there was a report that some 
Manaos (Brazil) “jacks” sold at 64c 
landed, most shippers have higher 
views and have turned down bids of 
60c fob., basis importers. 

Peruvian “jacks” offered at 62c 
landed. Last confirmed sales at 60c 
landed. Good call for Central Ameri- 
can descriptions. 

Pigskins mixed. Fulton County 
showing interest in spot lots at a 
price and a good sized quantity of 
Jurua grey peccaries sold at $2.10 
cif. and blacks at $1.20 cif. No offer- 
ings of Manaos but shippers offering 
Para grey peccaries at $1.75 fob. and 
blacks at $1.00 fob., and refusing 
counter bids. 

Latest reports on Peruvians that 
shippers are soliciting bids. Last 
confirmed sales Maranhao grey pec- 
caries at $1.48 fob., but that since re- 
fused with $1.55 fob. asked. No 
change in dry Chaco carpinchos or 
wet salted capivaras. 


Hooker Net Tops Record 

Sales and net income after taxes 
of Hooker Electrochemical Co., Niag- 
ara Falls, N. Y., and wholly-owned 
subsidiaries for the six months ended 
May 31, 1954 were at an all-time 
high in the company’s history, ac- 
cording to the semi-annual report is- 
sued this week. 

Net sales for the first half of the 
company’s fiscal year aggregated 
$22,225,300, and compare with $19,- 
111,100 a. for the six months 
ended May 31, 1953. Net income in 
the latest aid was $2,072,000, 
equal after preferred dividends to 
$1.80 per share of common stock out- 
standing. For the comparable six 
months a year onnme *r, net income was 
reported at $1,727,100, or $1.51 per 
common. share. 


® Robert P. Murphy has _ been 
named assistant district manager of 
United Shoe Machinery Corp.’s St. 
Louis branch office. With USMC since 
1940, he has served in various com- 
pany ofhces and joined the St. Louis 
ofhce in an administrative capacity last 


January. 
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POPULAR PRICE DEMAND 





International Ups 


Output Of New Lines 


Heavy demand for International 
Shoe Company’s new popular priced 
Randcraft. Wesboro, 
Kingsway Shoes for men and boys, 
has caused a sharp advance in pro- 
four factories 
in the men’s manufacturing division, 
a Company official reports. A_ fifth 
plant at Flora, Illinois, is being con- 
effort to 


line of and 


duction schedules at 


verted immediately in’ an 
keep abreast of orders. 

The new line of branded Goodyeat 
welt shoes retails for $6.95 to $8.95 
for men, and $5.95 to $6.95 for boys. 

Production began on this line at 
the West Plains. Mo., factory in early 
1953. Three more factories were soon 
Four of 
the plants are now operating on a 
nine-hour day. 


converted to meet demand. 


The Flora plant has a_ tentative 
schedule of LOO dozen pair a day. 
which may be advanced after produc- 
tion has begun. Despite expanded 
output, orders are still “considerably” 
ahead of production, officials said. 

Styles of the three major brands 
range from the highly popular wing- 
tip dress oxfords to casual footwear. 
leatured in the line are leather and 
composition soles; novelty and stand- 
ard welting constructions. 


Fashion Editors Feted 

Miss Charline Osgood, director. 
Kid Leather Guild, will be hostess to 
visiting newspaper fashion editors at 
luncheon in New York, July ll. A 
special presentation of streamlined 
fall footwear fashions in kid leather 
will be shown during the luncheon, 
which will be held at the Hotel Pierre 
Roof Garden. 


Award For Coombes 


Col. Warren E. Coombes of United 
Shoe Machinery Corp., retiring pres- 
ident of the New England Chapter 
of the Quartermaster Association, was 
presented with the Meritorious Serv- 
ice Award and a sabre at the group's 
annual meeting held June 29 at the 
R.O.A. Club in Boston. 

Col. with ' the 


Coombes continues 
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Association as past president ex-of 
of the Executive Com- 
mittee and Board of Managers. He 


was also presented by Col. Joseph Ml. 


fic io member 


Geoghegan with 10 service campaign 
ribbons covering his military service 
from LOLT to date. 

New president is Maj. Sydney W 
Grossman. Maxwell Field, executive 
vice president of the New. England 
Shoe and Leather 
member of the Board of Managers. 


Association, is a 


Fire Destroys Tannery 


One of Peabody's oldest tanneries 
the Wetan Leather Co 
by a general alarm fire which swept 
the plant 
July 2. 
The fire, which 

floor of the 
around 5,00) a.m.. quickly swepl 
Walls 


of the two top floors collapsed and 


was destrove d 


early Friday morning 
broke out on the 


top hive-story building 


through the frame building. 


the remainder of the building Was 
gutted. Nobody was hurt, 





all over the werld 
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ier ee oe | 
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NEWLY PROMOTED at North & Judd Mfg. Co., New Britain, Conn., manu- 
facturer of shoe buckles and trimmings, are, left to right: Warren E. Kings- 
bury, now resident manager of the Philadelphia branch office, and Earle H. 
Tuttle, who takes over Kingsbury's former territory in Connecticut, Western 
Massachusetts and Vermont. Kingsbury succeeds H. K. Jackson who is retiring 
after 43 years with the firm. He will cover Eastern Pennsylvania, Southern 
New Jersey, Maryland, the District of Columbia, Delaware, Virginia and 
Eastern West Virginia. 
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Deaths 


Charles B. Floyd . . . 69, leather 


executive, died July § at his home in 





Newton, Mass., after a long illness. 
Prominent among the nation’s leather 
men, he was New England manager 
of Fred Rueping Leather Co., Fond du 
Lac, Wis., tanner. A native of Provi- 
dence, R. I., he was educated in Brook- 
line, Mass., later moved to Newton 
where he was active in civic affairs. 
He was a member of the Newton 
Board of Aldermen from 1928-1943 
and president of that body for the past 
seven years. In 1951, he acted as chief 
of the National Production Author- 
ity’s leather division in Washington. 
Floyd was also a member of many busi- 
ness and fraternal organizations and 
made a hobby of ornithology and bird 
conservation, He leaves his son and 
three brothers. 


G. Frederick Zeller .. . 52, leather 
executive, died June 25 in Buffalo, 
N. Y. He was president of G. F. 
Zeller Sons, Inc., Buffalo tenner. A 
native of Buffalo, Zeller graduated 
from Lafayette College and entered 
the tannery founded by his grand 
father after whom he was named. 
The company later was headed by his 
father, the late Edward G. Zeller. He 
was a member of the Buffalo Club and 
the Country Club. Surviving are his 


wife, a son and two daughters, 


Maurice A. Hausman... 54, shoe 
executive, died June 27 at his home 
in Maplewood, N. J., following a short 
illness. He was vice president of I. 
Hausman and Sons, Maplewood shoe 
firm. A graduate of New York Uni 
versity, he was a veteran of World 
War I. Surviving are his wife; two 
sons, Alan and Ronald; two brothers 
and a sister. 


Harry J. Kenworthy .. . 71, shoe 
supplies executive, died June 30 at his 
home in Westboro, Mass., following a 
long illness. He was founder and for- 
mer president of Kenworthy Brothers, 
Westboro shoe processing firm. In 
1952, Kenworthy retired from the 
firm which he had organized in 1906. 
His son, Herbert ‘'H. Kenworthy, is 
now president and his grandson, Her- 
bert H., Jr., is vice president. A na 
tive of Galesburg, IIl., Kenworthy was 
active in fraternal affairs and was a 
former chairman of the Danvers board 
of selectmen, 

Edward F. Urbanski . . . fannery 
executive, died June 27 at Salem 
(Mass. ) Hospital. A veteran of the 
local tanning industry, he was super- 
intendent for the Kirstein Tanning 
Co. in Peabody, Mass 

(Other deaths on page 34) 
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PEOPLE 


About industry personalities coast to 


coast 





© Appointment of two new general 
sales managers in the footwear and 
general products division has been an- 
nounced by United States Rubber Co 
C. W. Pennington becomes general 
sales manager of consumers’ products 
and will Le responsible for sales of all 
waterproof and fabric footwear, 
waterproof clothing and other prod- 
ucts. F, A. Sawyer becomes general 
sales manager of manufacturers’ prod- 
ucts. Louis J. Healey succeeds Pen 
nington as manager of branch 
Arnold H. Finnern 
Healey as assistant manager of branch 
sales. Fred Schott succeeds Sawyer as 


development manager. 


sales 


and suc ceeds 


® Morris Youngstein and Edward 
Bearman have resigned as officials 
with I. Miller & Sons, Inc., now a 
subsidiary of General Shoe Corp., have 
Hand Maid 
York maker of Seymour Troy 
Youngstein, formerly retail 


joined Footwear, Inc., 
New 
originals. 
merchandise manager for Miller, will 
be in charge of sales while Bearman, 
Miller’s 


department, will head production at 


Hand Maid. 

® Edison Brothers Inc. has 
appointed Gilbert Fiser as Chicago 
He formerly was 


formerly in manufacturing 


Stores, 


regional manager. 
in charge of 12 midwest stores with 
headquarters in Minneapolis, Minn., 
and succeeds Jack Westbrook, Fdi- 
son vice-president who recently moved 
position in the St. Louis 


to a new 


home office. The company, which op- 


erates a chain of 249 women’s shoe 


stores in 132 cities, has moved its 
headquarters in St. Louis to the Ken 
nard Building which Edison Brothers 
purchased about a year ago. Renova 
t10n and remodeling of the seven story 
structure is scheduled to be completed 


around September Ist. 


© Stephen Hirsch, president of G. 
Hirsch Sons, Inc., New York City, 
has announced appointment of 
George Sacarob as New 


sales representative. A veteran of the 


England 


local shoe industry, Sacarob will handle 
the company’s complete line of nov 


elty fabrics and trimmings. He will 


7 


make his headquarters at 27 Common 


wealth Ave., Haverhill, Mass. 


© Ben Short has been named general 
sales manager of Middlesex Shoe Co. 
in Lowell. He Bert Lan- 
thorne. Short formerly operated Best 


suce ced s 
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Shoe Co., Boston shoe wholesale firm. 
Middlesex is a Chris La 
ganas Shoe Co. 


branch of 


® Sylvie Hamilton has announced 
her resignation as stylist for Amalga 
mated Leather Co.’s of Wilmington, 
Del. No successor has been named. 
® Arthur P. Schulze has been ap 
pointed manager ot public relations 


Alkali 
Schulze was re 
Hill 


engag 


ind advertising for Diamond 
Co. of Cleveland, O. 
cent ly 
Knowlton 
publicity ind public 


Alkali ind 


| 
concerns in the area 


issociated with and 


| } 
where he was ed in 
| 

relations tol 
industrial 


Diamond other 


been elected 
Inc., New 


York manufacturer of ballet slippers 


® Louis Bruggi has 


secretary of S, ¢ IpeZ1o, 


@ Hagan Corp. of Pittsburgh, Pa., 
has announced ippointment of Ger ild 
G. | ipke as manager of sales, Standard 
He \ 
ger of the company’s Pittsburgh dis 


tee 
John | 


trict 
succeeds him in the Pittsburgh ofhe 


Products. is formerly sales man 


sales ofhicc Duesing 





For Preciston Control of Unhairing 





use HOOKER 


@ Thanks to Hooker Sodium Sulfhydrat 


sodium sulfhydrate... 


you Can ad 


just the sulfide and alkali strength of unhairing solu- 


tions exactly as you wish, 


his is because Hooker Sodium Sulfhydrate in lime 


forms only half as 


much caustic soda as the same 


quantity of Sodium Sulfide forms 


Alkalinity may be 


fidity, by adding 
Sodium Sulfide or 


Hox ker 


increased, without changing sul 


Hooker 


amounts ol 
Soda 


controlled 
Caustx 


This precision control of solutions ends hide injury 


from high 


linity 


alkalinity, 


stronger, cleaner, better grained leather 


and assures production of 


Lower alka 


limits attack on the hair, giving greater yields 


of better quality product 


Sodium 


Hooker 


Sulfhydrate 


flakes dissolve rapidly 


even in cold water, producing a clear solution which 


can be 


used at once 


There is practically no sedi- 


mentation even after long standing 


And Hooker 
chemical handling 


only 60° ( 


and 


as much 


Sodium Sulfhydrate saves you 40%, on 


storage because you need 


to obtain the same sulfidity as 


with double strength Sodium Sulfide 


Hooker Bulletin 500 tells more about Sulfhydrate 


Unhairing Solutions. It suggests procedures for 
calfskins, hides for sole leathers, for side and 


upper leathers, and for specialties. A copy will be 


sent you free when requested on your company 


letterhead 


HOOKER 


ELECTROCHEMICAL 
COMPANY 
FALLS, N. Y 


| UNION ST 
NEW YORK, N 
CHICAGO, | 


NIAGARA 
e O5 


TAC 
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CHLORINE ° SODIUM TETRASULFIDE ° 
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| CHEMICALS 
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News Quicks 


About industry happenings coast to coast 





Iinois 
® The Annual Golf Outing of the 
Hide and Leather Association of 
Chicago will be held July 22 at the 
Rolling Club in 
Arlington Heights. 


Green Count ry 


® Samuel M. Goldman trading as 
Beacon Footwear Co., Chicago whole- 
saler of women’s and children’s foor 
wear, is reported moving from 19 
South Wells St. to new quarters at 
127 South Wacker Drive. 


Massachusetts 
® Merker Counter Co, of Haverhill 
has ibeen licensed by Endicott- Johnson 
Corp. to manufacture and sell its 
polyethylene plastic counters. They 
will be sold under the registered trade 
name of Mel-O-Perma counters. 


Relations 
settlement 


® The National Labor 
Board has announced a 
agreement between the CIO United 


Shoe Workers of America and the 





ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 
TAKE-UP AND 
NOURISHMENT 


leather. 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 


ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 


A superior oil for deer, pig, cape and cabretta glove 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 


For very fine suede leathers where dryness, noutish- 
ment and stretch are required. 


rkansas (o. 


Menulecturers of industrial Chemicals for ever 50 Yeers INCO 


Inc. 


NEWARK, NEW JERSEY 








LEATHER and SHOES 


Mershon Tanning Co., Inc., of 
Haverhill, in a dispute over alleged 
company interference in union organi- 
zation. The company has agreed not 
to interfere with organization of 
workers or with workers who join the 


CIO or any other union. 


® Bali Footwear, Inc., Lisbon, 
N. H., has acquired the plant of the 
former Fisher Shoe Co. in ‘Hudson, 
where they will manufacture women’s 
cement-process casuals and dressy flats. 
Shoes will be sold to chains to retail 
at $4 and $5, 


Mississippi 
® Bomar’s, Inc., Jackson retail shoe 
chain, is reported opening a fourth 
branch store in the Meadowbrook Mart 
Shopping Center. Headquarters are 
located at 229 East Capitol St. 


New Hampshire 
® The Modern Heel Company has 


been established in Farmington, by 
Harvey Morphy. The firm will manu- 
facture heel covers, 


® A pickup in shoe production is 
improving the overall industrial pic- 
ture in New Hampshire, according 
to William J. Roy, supervisor of 
economic analysis and reporting for 
the State Division of Employment 
Security. Reviewing the situation as 
of mid-May, Mr. Roy indicated that 
a number of shoe-manufacturing firms 
had reported favorable employment 
conditions were developing, following 
a late springtime period of lay-offs in 


the shops. 


New York 


® Futura Footwear Corp. has 
moved to 1735 McDonald Ave., 
Brooklyn, from its former location in 
New York City. 


® Holiday Casuals, Inc., has moved 
its plant to 68—33rd St., Brooklyn, 
where it will be in the same building 
as Greene-Crescent Casuals, Inc. 


® Rosemont Silk Co., Inc., New 
York shoe fabrics firm, has secured an 
interest in Philgo Novelty Manufac- 
turing Co., Inc., distributor of im- 
ported and domestic braids. 


® Leather and Tanning Company, 
Inc., New York, advises its correct 
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address is 440 Fourth Avenue, correct ® Robert Sanders has been named headquarters at 19 W. Lexington St 

ing a report on this new organization New York and area representative for Baltimore, Md 

in these columns June 19. Principals Geilich Leather Co. of Taunton, Mass. 

are Murry Harris, Donald Friedland, He succeeds Herbert Meehan in the ®@ Registration certificate has been 

and Jack M. Lewis. territory. Leonard Levy will handle fled by David Toll to trade at I. 
Geilich’s bag and belt leather lines in Marman, © shox wholesaling — firm 

® Endicott-Johnson Corp., Bing New York located at 112 N. 4th St., Philadelphia 

hamton, presented checks to twenty 

employes covering one-half — thei 


. 
tuition for special training courses Pennsylvania 


in area institutions, The courses range 


® Prueding Brothers Co., Phila 
delphia tanner, reports it has signed 
® Putterman Footwear Corpora- a new contract with the Amalgamated 


tion, Milton, has been incorporated Meat Cutters and Butcher Workmen 
Union, \] l " pros iding in inet 


three cents per hour and one extra 


from quality control to leather tech 


nology 
5 under Pennsylvania laws. 


® Merger of General Dyestuff Cor- 
poration with General Aniline and 
Film Corp. of New York has been 
approved by the GAF Board of Direc 
tors. General Aniline last November 


® Caroll Shoe Company, Littles paid holiday for all worl 


town, has announced plans to Operate 
a new factory at Mont Alto. The Wi ° 
" isconsin 
plant will employ 75 to 100 people. 
Caroll manufactures fabric casuals ® Marathon Corporation’s Chem 


purchased all the stock of General ' 
and the new plant will handle factory cal Division, Rothschild, has prepared 


Dyestuff. Marketing and sales of dye 
stuffs now will be carried on under 
the name of the “General Dyestuff contractors. uses for its dispersing agents and allied 
Company,” a sales division of General surfactants, Dyestuffs, pesticides, 11 
Aniline. Special chemical products ® Newton Shoe Company, Wilkes dustrial cleaners, water treatment, and 
will be sold and distributed ‘by Antara Barre, has sold its machinery, ofthe: leather tanning are the application 
Chemicals, another GAF sales division equipment and materials at public described. 
iuction. The firm made women’s and 

® Elmira Hide & Tallow Co., children’s footwear. Over $12,000 ® Enger-Kress Company, W 
Elmira, has requested permission to was realized from the sale. Bend, manufacturers of  Kresslin 


operations formerly done by sub five new bulletins pertaining to specific 


erect a new building back of its pres leather goods, held its national sak 
ent structure at Madison Ave. and ® Dial Shoe Co., Inc., Philadelphia meeting at Green Lake, June 27-28 
Fifth St. The request has been re retail chain, is rep mrted to have pur Complet rdverti ing ind promotion 
ferred to the Zoning Board of Appeals chased the entire capital stock of plans were presented to sales represen 

by the City Council. Wyman, Inc., retail shoe chain with itives who attended from all 48 states 





DERMABATE COMPOUNDS 


LIQUID EXTRACTS 
r SrisHONA ED oils ° 


FAT LIQUORS HEMLOCK . OAK . MANGROVE 


VaIwAITY AND UNIFOR{1Eae STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
MARDEN ‘WI LD CORP e SPECIAL DIPPING EXTRACTS 


500 Columbie $f., Somerville, Mass. 


MARDEN-WILD of CANADA, LTD. HALIPAX, N. $ 
‘a " se. <P 


but—what YOU want 
is Experienced Help! AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 














Get it—then—where you have the best 
chance to get it — through a classified ad ! 
addressed to the entire industry in LEATHER ne ae 

AND SHOES! Your “keyed” and confidential mes- PORT ALLEGANY, PA. 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. REPRESENTATIVES 


LEATHER d SHOES McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal 
an 73 King St.. West. Toronto 


c 


300 WEST ADAMS ST., CHICAGO 6, ILL. Roy Wilson, Dickson Ltd., 7-9 Railway Approach London, $.E | 


Getz Bros. & Company San Francisco. Calif... New York City 











| 








July 10, 1954 LEATHER and SHOES 








Letters 


Clarifies Confusion 





Sirs: 

I have read the recent article, “Fash- 
ion: The Most Powerful Selling Tool 
In Shoe Business,” by Kay Sleater, and 
thoroughly enjoyed it as a very com 
prehensive and yet extremely simple 
presentation of a subject that most 
shoe retailers and some advertisers arc 
confused about. 

I am suggesting to the Brown Shox 
Co., client of this agency, that they 
reproduce this article for distribution 
to all of their salesmen and retailers 


O, W. Heath 


Leo Burnett Co., Inc. 
Chicago, IIL. 


The Women 
Sirs: 

I enjoyed your editorial of June 26, 
“Maybe It’s Heresy, But — More 
Women Should Sell Shoes.” Right 
now our own sales personnel is split 
exactly 50-50, so you can see that we 
agree with you. Moreover, our gals 
keep the boys jumping, not only in 
sales, but also in merchandising chores, 
They have their responsibilities and 
perform them just like the men 
except sometimes better, Keeping up 


WHICH COSTS MORE? 


DRY AIR OR 
CONTROLLED 
HUMIDIFICATION 


CHECK THE COST of 
hardening, cracking, and 
weight loss of your leather 
caused by excessively dry air 
against the “pennies a day” 
operating cost of Armstrong 
humidifiers. 


More and more plants are 
gaining the competitive ad- 
vantages of lower produc- 
tion cost and higher quality 
gros with Armstrong 
umidifiers. 


Are you paying for humidifica- 
tion without having it ? 


Get the facts — there is no obli- 
gation, simply clip the coupon to 
your letterhead and mail today. 


Your satisfaction is guaranteed. 


Fi 


cuP 


|_| Have Representative Call 


|_| Send Literature Only 


879 Maple Street, Three Rivers, Michigan | 


their mailing lists, for example, and 
re-ordering for their departments, 

Speaking about women, the recent 
article of Sylvie Hamilton’s you pub- 
lished was a honey. Two points par- 
ticularly have stayed with me. Her 
remarks about “frozen lines” were so 
right. For years and years everyone 
in the business has prayed for 12 
months a year in which to sell shoes. 
Now we've arrived at a point where 
folks don’t want shoes on a two-lines- 
a-year basis... or even four. So what 
do too many of us do? We gripe, in- 
stead of supplying the new things as 
they are wanted, 

And her other main criticism: the 
lack of liaison in the industry. That’s 
a subject dear to my heart. Improved 
communications from the fitting stool 
to the buying department to the 
drummer to the maker and stylist and 
supplier, etc., etc. That’s perhaps the 
greatest opportunity we have for im 
provement in service, volume and 
profit. 

Sam Sullivan 
Sam Sullivan Shoe Departments 
| aredo, Texas 


Emphasizes Weaknesses 
Sirs: 
We found Sylvie Hamilton’s article, 
“You Can’t Look Backward And Style 


For Tomorrow,” published recently in 
LEATHER AND SHOES, very interest- 
ing and enlightening. 
While our thinking on most of the 
topics contained in this article is par- 
allel with that of Miss Hamilton, she 
has emphasized some weaknesses that 
we recognize in our operation. I have 
passed it on to my associates, and feel 
confident that it will prove very help- 
ful. 
Virgil Lipscomb 
President 

Town & Country Shoes 

St. Louis 


Archaic Concepts 
Sirs: 

I have just gotten around to read- 
ing your recent article by Sylvie Ham- 
ilton. [| am firmly convinced, and 
have been for some time, that manu- 
facturers and retailers both need to be 
shaken loose from archaic “line” con 
cepts and operations, 

I think Miss Hamilton developed 
this thought in a very interesting and 
provocative manner. You both de 
serve congratulations. 

Edward Atkins 
Executive Vice President 
National Association of 

Shoe Chain Stores 

New York, N. Y 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 
E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 


Blue and Pickled 
Splits for Sale 


TRIMMED AND SORTED for weight an 
grade. Large quantities. Steady supply. Tell 
is what you are making and we will furnish 
a suitable selection. Address G-3, c/o Leather 
ind Shoes, 300 W Adams St Chicago 6, Il 





Help Wanted 





Cutting Room Foreman 


WANTED--EXPERIENCED CUTTING ROOM 
FOREMAN able to instruct and supervise. For 
factory in Metropolitan Boston 
Address G-4 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Il 


Machinery Representative 
Wanted 


Established and expanding manufacturer of 
shoe machinery and adhesives has excellent 
opportunity in New England territory for 
capable manufacturers representative. Liberal 
commission, protected territory Write in con 
fidential detail to M. C. Suerken, Gen. Mer 
Lamac Process Company, Erie, Pa 


Foremen—All Departments 


Eastern Pennsylvania slip-lasted women's fac 
tory expanding needs capable foreman for 

departments. Opportunity to acquire ir 
terest with minimum investment. Write Box 
8-13, Leather and Shoes, 10 High 8t Boston 
10, Mass 


Shoe Salesman 


Salesman wanted to handle as extra line 
Men's fine Goodyear Welt dress shoes in 
Southern Territory Apply Box T-2, Leather 
ind Shoes, 10 High 8t., Boston 10, Mass 





Situations Wanted 





Stitching Room Foreman 


To the shoe manufacturer searching for an 
exceptionally able stitching room man, here 
Knows how to get 
things done right and on time Apply Box 
8-12, Leather and Shoes, 10 High 8t., Boston 
10, Mass 


is just the man you need 


July 10, 1954 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted" and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted."’ 

Minimum space accepted: 1 inch. Copy 
must be tn our hands not later than 
Monday morning for publication tn the 
issue of the following Saturday. 
Advertisements with box numbers § are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 











Salesman 


EXPERIENCED SALESMAN with established 
high grade accounts in Southwest territory 
wants a popular priced men’s dress shoes, on 
commission bas warehouse facilities Also 
has good accounts for make up shoes Address 
F’-13, c/o Leather and Shoes, 300 W. Adam 
St., Chicago 6, Ill 





Situations Wanted 





Tanner and Superintendent 


10 YEARS’ EXPERIENCE in the tanning of 
heavy ind ght leathers vegetable chrome 
ind chrome retatr 
Address G-5 
Leather and 
joo W Adan 


Chicago 6 


Belt Knife Splitter 


KNIFE SPLITTER 
r splitting. Can go 
ferences 

ddress G-6 

Leather and Shoe 


W Adams St 


EXPERT BELT 
positio Wet « 


place. Best 


Splitter and Shaver 


SPLITTER AND SHAVER with the ability 
eceiving Of hides, beamhouse, tar 

yrting ind setting out Can 
set up new organizatior 

~ present job only to re 


c/o Leather and Shoe 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 











LEATHER and SHOES 


The Answer to 
Your Questions 
on Money 


Want to know how a_ bank 
evaluates a shoe manufacturing 
operation? Do you want the facts 
on your industry as a banker 
views them? In “Bank Loans to 
Shoe Manufacturers” E. Morton 
Jennings, Jr., Vice President of the 
First National Bank of Boston, has 
done an outstanding job in sum 
marizing the money facts on the 
shoe industry, analyzing labor, 
location, hide and leather mar- 
kets, machinery, distribution, and 
sales. 

Mr. Jennings details the facts 
about the shoe plant audit, profit 
and loss_ statements, credit 
analysis, and bank loans. Here's 
a book that gives you the answers 
to your money questions, helps 
you organize costs and cost 
accounting—shows you how to 
put your plant on a better fiscal 
basis. 

Get a copy of “Bank Loans to 
Shoe Manufacturers” now. It will 
save its low cost of only $3.00 
every day you use it. 


$3.00 PER COPY 


Rumpf Publishing Co., 

300 West Adams Street, 
Chicago 6, Illinois 
! enclose $ Please send 
me copies of "Bank Loans 
to Shoe Manufacturers” by E. Morton 


Jennings, Jr. 


Name 


Address: 





Coming Events 


Deaths 


Index to Ads 








July 11-14, 1954-—-Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 


York City. 


Aug. 31-Sept. 1, 1954--Showing of Amer 
ican Leathers for Spring and Summer 1955 
Sponsored by Tanners’ Council of America 
Waidort-Astoria, New York City. 


Oct, 24-27, 1954-— National Shoe Fair 
Sponsored by National Shoe Manufactur 
ers and National Shoe Retailers Associa 
tions, Palmer House and other Chicago 


hotels. 


Oct. 26-27, 1954 
Hide Association 


Fall Meeting, National 
Edgewater Beach Hotel, 
Chicage, Ill 


Oct, 28-30, 
of Tanners’ 


1954 
Council of 


Annual Fall Meeting 
America. Edge 


water Beach Hotel, Chicago. 


Nov 1954 Price 
Shoe America, Inc., 
and Summer 1955. 
New England Shoe and Leather Associa 
Shoe 


and 


28-Dec. 2, 
Show of 


Popular 
for Spring 
Sponsored jointly by 


tion and National Association of 
Chain Stores. Hotels New Yorker 
McAlpin, New York City. 


Feb. 19-22 
Conference. 
Manufacturers Association. 
Plaza Hotel, Cincinnati, O 


1955--Factory Management 
Sponsored by National Shoe 
Netherland 


Leroy P. Leas... 79, 
ccutive, died July § at 
Overbrook, Pa., 
phia, following a short illness. Prom 


fanning €x 
his home in 
a suburb of Philadel 


inent in tanning circles for more than 
Leas & 


tanner 


§0 years, he was treasurer of 
McVitty, Inc., Philadelphia 
Leas graduated from Princeton Uni 
versity in 1896 and joined the com 
1908, he 
the Philadelphia headquar 


pany’s Boston office. In 
moved to 
ters and became company treasurer. 
He was former president of the Over 
brook Golf Club and a member of th¢ 
Merion Cricket Club. 
his wife, Doris T.; 
P. and Thompson; 
Gordon ( 


ind seven grandc hildren, 


Surviving are 
David 
a daughter, Mrs. 


two sons, 


Hall; a sister and brother 


James C, Buisson... 58, shoe ex 


ecutive, died July 2 at the Commodore 
Hotel in New York City. He 
assistant vice president and style di- 
Shoe Co., Webster, 
Mass., shoe manufacturing firm with 
which he had been associated for the 
past 18 New 
York on a business trip. Surviving arc 
Mildred; and a daughter 


was 


rector of Sates 


years. He had been in 


' 
his wite, 


61, shoe manu 


C. James Sherry... 
facturer, died suddenly June 30 while 


A well- 


many 


at his hom« in Medw ay, Mass. 


known shoe manufacturer for 
years, Sherry was president of Medway 
Shoe Corp. in that town. Active in 
organizational affairs, he was a mem 
New England Shoe and 


Association. Surviving are 


John 


ber ot the 
Leather 
two brothers, 


his wife, Grace; 


J. and Bryan F.; and a sister. 


William W. Gardner... 81, 
June 28 at his 
heme in Richmond, Me., following a 
long illness. A native of South Boston, 
Mass., he came to Richmond in 1912 
as co-owner of Richmond Shoe Mfg. 


business 


shor 


manufacturer, died 


Co. and was active in the 
until his retirement in 1938, Gardner 
Was active in organizational and civic 
affairs, several years on 
the Richmond Board of Selectmen and 


He leaves 


serving for 


on the town school board. 
his wife, Emma C.; two sons, Leigh 
ton and Leslie; two daughters, and a 
brother 
(Other 


Deaths on Page 28) 


KENWOOD 


FOR LONG LIFE AND BEST ALL-ROUN 


é 


F.C.HUYCK & SONS - KENWOOD MILL 


t 


tehling Continuous Feed Leather Wrir 


st f tting Out a { eathe 


LEATHER and SHOES 


A 
Amalgamated Leather Co.'s, Inc. 
American Cyanamid Co., Inc.— 
Dyestuff Dept. 
American Extract Co. 
Arkansas Co., Inc. 
Armour Leather Co. 
Armstrong Cork Co. 
Armstrong Machine Works 


B 
Barbour Welting Co. 
Barium Reduction Corp. 


c 


Carr Leather Co. 
D 


Diamond Alkali Co. 


F 


First National Bank of Boston 


G 
Gallagher, Paul, & Co., Inc. 25 
Gallun, A. F., & Sons Corp. 2 
Griswold, Geo. H. 33 


H 
Hebb Leather Co. 22 
Hooker Electrochemical Co. 29 
Hunt-Rankin Leather Co. 8 
Huyck, F. C., & Sons 34 


J 
O., Ce. 27 
Back Cover 


Jenkins, Geo. 
Jenkins’, M. W., Sons, Inc. 


L 
Leatex Chemical Co. 24 
Lincoln, L. H., & Son, Inc. 26 
Los Angeles Tanning Co. 22 
Lynn Innersole Co. 28 


Marden-Wild Corp. 31 


9 


Quirin Leather Press Co. 25 


Rg 
The River Plate Corp. 10 
Robeson Process Co. 24 


Ss 
Schlossinger & Cia, Ltda. 25 
Seton Leather Co. 22 
Socony-Vacuum Oil Co., Inc. 
Tanners Division 13 
South African Wattle Extract Mfrs. Asso. I1 
Stehling, Chas. H., Co. 35 


T 
Taber Pump Co. 25 


Tanexco, Inc. 30 


United Shoe Machy. Corp. 


WwW 


15, 18 & 19 


Whittemore-Wright Co., Inc. 23 


D RESULTS 


Mact e 


S - RENSSELAER, N.Y. 


July 10, 1954 





y 
y ou can't play ball on a flooded dia- 
mond and you can't get maximum fleshing 
efficiency with anything less than the 
Stehling Hydraulic Fleshing Machine 

This is the machine that opens and 
ioses hydraulically, the machine that has 
no clutch, the machine with the fewest 
working parts, the machine that ends 
costly, time-consuming adjustments on 


the hydraulic combination 


This is the machine that has 7! inches 
of space in the “open position to sim 
plify leather handling. This is the machine 
that fleshes calf skins, sides and upper 
leather, heavy sides for harness, sole or 
belting; bellies; shoulders; horse fronts 


and does a top job on every one 


If youre struggling with anything less 
than a Stehling Hydraulic Fleshing Ma 
chine, why not call the whole thing off 
right now and get fleshing under proven 


control? 


Theres no obligation when you ask 


ve Stehling superiority 


Machine .¢ 
— \T’S 


Tanmun4 


MING SUR 


ee ene 
s . 


STEHLING HYDRAULIC FLESHING MACHINE 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 











for top efficiency! — 


_M.W. JENKINS’ SONS INC. 


~% 





